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WEEKLY REVIEW. 


Upward trend in tomato market has begun—Corn 
following suit—Peas are being freely bought— 
Fruits are quiet—All lines promise improvement. 


Doubling Production 


The march upwards seems to have begun in earnest; 


tomatoes are now $1 as bottom and may be above this figure 
by Monday morning, for the trade generally has come to 


Extraordinary success with 
our Sanitary Cans and Clos- 
ing Machines during the past 
year has justified our prepar- 
ations to manufacture twice 
the quantity produced in 
1915. 


Canners who are still unde- 
cided as to the Source of 
their Supply should first 
communicate with us before 
making a decision. 


SOUTHERN CAN COMPANY 


BALTIMORE, MD. 


recognize that the supply in sight is not sufficient to go 
‘round. The rumor factory is busy spreading reports of 
sales of No. 3 tomatoes at from 92%c up to 97%c, and 
while the latter figure may represent standard quality, the 
former one, if actual sales were made at the price, certainly 
does not. Everything that can masquerade as a tomato is 
being polished up and set forth for the attention of the buy- 
ers, and there are always plenty of buyers willing to take 
these goods because they cost less, and the consumer will not 
discover the difference until afterwards. The Tri-State sta- 
tistics of holdings at this time has focused attention upon 
the small supplies, and the jobbers and wholesalers are cov- 
ering their wants as quickly and as quietly as possible. The 
better class of holders of good standard tomatoes are not in 
the market at this time, for having waited this long for the 
advance, they are now willing to wait a little longer for a 
still further advance. Good standard tomatoes will soon be 
entirely nominal in price, the buyer having to pay the asking 
price of the holder or go without the goods. 

And we miss our guess if the Government does not get 
unusually active just about now, as these sleuths will recog- 
nize that it is such occasions as these that cause the kind of 
quality goods that have to shun the light to crawl out of 
their holes and bask in the sunshine of high prices. And the 
inspectors ought to be busy and catch these “snakes” of the 
industry and kill them while the chance is here. 

Corn is following suit to tomatoes, and after scoring its 
advance last week, has settled solidly into that place and is 
preparing for another jump, and it will certainly not be long 
before it makes it, for the supply of corn in sight is also 
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light, and the buyers know this. Nothing under 67%c is to 
be had in the East, and most holders are asking prices above 
this. The Central West has stuck manfully to its belief in 
better prices for corn, and has been asking 70c. for some- 
time, and is now raising this to 75c with good prospects of 
getting it before another issue. This great staple promises 
to go into the new packing season, like tomatoes, without a 
single case carried over, and it is not often the market sees 
both of its great staples in the same condition in one year, 
and probably never before in the history of the industry has 
the market been so well cleaned up. We are not unmindful 
of the $1.60 tomato market of twelve years ago, because we 
happen to know that in that year there were a good many 
who were not content with such record prices, but insisted 
upon holding for even higher prices, and they did so and 
went into the new packing season with their goods, and later 
accepted about 90c for them. Corn unquestionably has 
never been so thoroughly cleaned up, or rather will be be- 
fore the new pack can come on. 

Wisconsin is not only selling out all its spot peas and 
reporting smaller holdings on hand today than at this time 
last year, but she has cut down her 1916 acreage and does 
not mean to pack anything like as much as in the past three 
years. And the jobbers are buying freely of both spots and 
futures before further advances take place. 

The heavy consuming months of the year are now here, 
and canned foods will pass rapidly off the shelves of the re- 
tailers, thus compelling new buying. And these calls upon 


the jobber must force him into the market for almost the 
entire line. 


String beans have been in fair demand this week, but 
there are no changes to note in the market prices. Spinach 
is having good attention as the new packing season in this 
section draws near. The weather has been favorable for the 


growing crop, although a little more warmth would help 
matters considerably. 


Fruits in general are dull in all markets of the country, 
but California reports a rather light cherry crop, and this 
will lend added interest to the crops and packs of the East. 


The apricot crop of the Coast is also reported light, but 
other fruit crops there promise well. 


It will be noted the can-making companies have gener- 
ally withdrawn prices and are quoting only upon request. 


NOTES AND OBSERVATIONS. 


The Next Convention.—As is generally known, the com- 
mittee having charge of the selection of the next place at which 
the National Convention of 1917 will be held has been busy 
ever since the close of the Louisville meeting. Many cities were 
considered and the conditions investigated, and the choice 
finally dwindled down, by a course of elimination, to Cleve- 
land and Columbus. Both of these cities presented excellent 
hotel accommodations and good halls for the machinery ex- 
hibit, but rumor says that Cleveland has been able to make a 
better impression upon the Committee than Columbus, and 
that the 1917 Convention will go to Cleveland. This has not 
been definitely stated as yet, and will not be made public, prob- 
ably, until after the meeting of the Executive Committee at 
Chicago on May 17th. This rumor has been common knowl- 
edge for some time, but as there is no hurry and the old adage 
is still in good working order, “there is many a slip betwixt 
cup and lip,” certainly of this fact, if fact it is about the selec- 


tion of Cleveland, had better be withheld until definitely an- 
nounced. 


The N. C. A. Executive Committee Meeting.—The National 
Canners’ Association has called a meeting of the Board of Di- 
rectors and the Executive Committee for May 17th at Chicago, 
to be held at the Hotel La Salle at 10 A. M. This is the an- 
nual spring meeting, and there is much business to come before 


it. All members have been notified and it is expected all will 
be present. 


The Nerve Of It.—After Secretary Frank E. Gorrell had 
fought almost single handed, as far as any industry is con- 


cerned at least, to have the ruling of the Department of Agri- 
culture in the matter of Serial Number labels suspended, and 
had won his battle, along comes the Perfumery Manufactur- 
ers’ Association and says: ‘“‘Due in large part to the energetic 
efforts of our president, our treasurer, and our legal depart- 
ment, Inspection Decision No. 167, postponing the enforcement 
of the previous ruling, was made!’”’ We certainly wish to stand 
in good odor with the perfumers; but, gentlemen, you must 
take your hats off to Secretary Gorrell and the National Can- 
ners’ Association for that victory. We are glad to share the 
benefits with you, but we can’t see our Frank lose credit for 
that splendid fight. 


Riding the Willing Horse to Death.—It seems to us that 
it is about time that a halt were called upon the growing prac- 
tice of “‘touching’”’ the pocketbooks of the supply men for all 
kinds of schemes in connection with this industry. As a body 
they are unquestionably the best set of fellows on earth, but 
if they are not careful they will be set down as “‘easy-marks!”’ 
They are now approached from every angle to spend money in 
some kind of an advertising scheme, and they ought to be upon 
their guard. There is a limit to which money can be spent for 
advertising and expect a proper return, and when that limit is 
passed, the standing all advertising is liable to suffer, the legit- 
imate with the illegitimate, or rather because of the illegiti- 
mate. There are more advertising schemes to part a man from 
his money than possibly any other; and these would not flour- 
ish if the advertiser would give the consideration to his adver- 
tising that he does, for instance, to the selection of his travel- 
ing salesmen. Legitimate advertising is his legitimate sales- 
man. No reputable house would put upon the road a disrepu- 
table representative, and every such house ought to be as care- 
ful about his advertising. Moreover, he owes it to himself— 
and to the legitimate advertising medium—not to waste his 
money. When he places his money in the legitimate medium 
he helps that medium to render better service, and thus helps 
himself; but when he scatters his advertising money among 
the 101 advertising schemes, he not only wastes much of it, but 


‘by taking it away from the legitimate, weakens that service. 


The “schemes” will disapear, but he needs the legitimate me- 
dium, and should take care of it, as he expects the legitimate 
to take care of him. The supply men of the canning industry 
will do well to consider this question, now, and stop wasting 
money. 

Look how they are called upon! They spend their money 
advertising in these pages, and in the Canner and Druid Fruit 
Packer, which are the two recognized legitimate mediums. In 
addition they are bedeviled by grocery journals, fish journals, 
technical journals, directories, text books, and lately by little 
programs gotten out by State Associations for their local meet- 
ings; they are asked to contribute towards the expense of en- 
tertaining the guests of a small convention to a banquet—and 
not one but dozens of these now—and the number steadily 
growing; they are expected and do contribute generously to- 
wards such general expenses as the National Canners’ Labora- 
tory, and to advertising canned foods week and such move- 
ments, until it is one continuous expenditure of money for con- 
tributions. And the worst of it is many feel that if they do not 
contribute, they will lose business or prestage, and so they feel 
compelled to do it. This is all wrong. They should not be 
black-mailed in this way, for when a man is compelled to spend 
money in this way, it is nothing else than blackmail. 


Wake yourselves up, gentlemen, and look about you. 
Spend your money in advertising as you would in any other 
undertaking or purchase—make it pay you, and to do that you 
have to spend it in the legitimate advertising medium of the 
canning industry, where your story will meet the attention of 
the men you wish to meet. You need that medium, as the me- 


dium needs you, for its mission in life is to render you good 
service. 


In the more than thirty years that The Canning Trade has 
served the industry it has always been careful of the advertiser, 
not asking him to spend more money than the circumstances 
seemed to warrant; cautioning against heavy expenditure one 
year when the conditions did not warrant extra effort, or ad- 
vocating extra effort and expense when conditions seemed 


favorable. And we would not be true to our trust if we did 
not warn you now. 
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AMS DIE FLANGER 


One of the most important units in a Sanitary Can Making 
Line is the Flanger. 


An improperly flanged Can will not make an impervious 
container, it is obvious that such a can is worthless as a 
food container. 


MAX AMS No, 33 AUTOMATIC DIE FLANGER 


is equipped with flattening plates which square up the flange 
after being curled and insures a perfect flange on every 
Be oar can. The FLATTENING PLATES have greatly increased 
; ae. aa the value of the Flanger and are used exclusively on the 
0 cc Re Max Ams No. 33. Its capacity is equal to any Can Making 
Line—Upwards of 200 per minute. 


Ask for Leaflet No. 33-F. 


THE MAX AMS MACHINE COMPANY 


CHAS. M. AMS, President 


BRIDGEPORT CONNECTICUT 


AGENTS—Berger & Carter Co., San Francisco, California. Geo. G. Suddock, Seattle, Washington. 


AN ELEVATOR FOR EVERY PURPOSE 


- 
- - 
ahs 


OPEN OR yh 

ENCLOSED 1 SEND FOR 

IN WOOD CANNERS 
OR Ak CATALOGUE 
STEEL P.24 

HOUSING 


It makes no difference what material you want to elevate or convey, we have an equipment to handle it economically and efficiently. 


WELLER MANUFACTURING CO., - Chicago 


NEW YORK BALTIMORE AKRON ST. LOUIS DALLAS SAN FRANCISCO 
50 Church St. Garrett Building © 10 W. Buchtel Ave. 710 Railway Ex. 711 Main St. 316 Rialto Building 
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The New York Market 


General canned foods market is strong—Fair trading in spot tomatoes—Corn is steady— 


Pea acreage to be reduced—Fruits are scarce—Salmon is becoming scarce—Sardine 
situation is not promising—Some line news of the West Side. 


Reported by Telegraph 


New York, April 28, 1916. 

The Market.—Improvement in the market for No. 3 toma- 
toes was the principal feature of the week. It is no longer 
possible to buy known brands at the former low values, all 
holders of importance insisting upon full outside quotations. 
Disquieting reports concerning the pack of asparagus are com- 
ing from the Coast, which have helped to strengthen the mar- 
ket for spot goods. In general the conditions in all varieties 
are better than they have been heretofore, and sales are made 
at firmer prices. The only concessions obtainable appear to be 
in instances where a sale will clear out the stock a holder has 
in hand. In that case the low value quoted doesn’t influence 
the market. Weather reports are not as encouraging as the 
trade would like to hear. In the Northern sections the cold and 
wet season has delayed all work on the land. It is now two 
weeks late, and as this is prepared the temperature is stlil ab- 
normally low. 

Tomatoes.—According to the statements of buyers who 
have been searching for goods it is no longer possible to buy 
full standard No. 3 tomatoes below $1.00 f. o. b., and nearly 
all holders are asking more. Buyers here are ready to pay that 
figure and are bidding 97%6c. Probably little or no buying has 
been done in No. 3s at that figure for New York account, but 
a good deal of stock has changed hands for interior account at 
that price. Many bids from New York at 2%c below are in 
the hands of sellers, but the reduced values prevents business. 
No. 2s are quoted at 80@82%%c factory and No. 10s are offered 
rather sparingly at $3.40@3.50 delivered. Spot Californias 
are moving fairly well at 9214%4@95c for best No. 2%s. A 
moderate movement only is reported in futures at previous 
range of values. 

Corn.—Fancy Maine pack is held at $1.05@1.10, but 
movement is restricted by the high prices and scarcity of sup- 
plies. Future Maine stock is quoted at 95c f. o. b. factory. 
The acreage is still uncertain, and no one knows as yet what 
growers are going to do. A good interest is noted in Western 
stock of standard grade and better and considerable business 
has been done for New York account of late. Southern Maine 
style is firmer and the tendency of prices is upward. Futures 
are quiet, but sales are made in a small way at previous range 
of values. 

Peas.—Continued good jobbing interest is reported in Wis- 
consin pack of good quality of low grade stock. Sales of sev- 
eral thousand of No. 5 were reported at 77% @82%c as to 
seller. No. 3s are firmer. Buyers appear well supplied with 
the finer sorts. Carry-over in the hands of packers are light. 
It is said that packers are determined to reduce the acreage at 
least 25 per cent. 

String Beans.—While business is relatively light, most 
holders are firm in their views and are indisposed to let this 
stock go at concessions. New York State are steady, but move- 
ment is light. Southern pack remains unchanged. No. 2 green 
are quoted at 45@47%4c; No. 3s, 674% @70c; No. 10s, $2.10@ 
2.15; Maryland limas are held at $1.2214 @1.25 for standard 
pole and 974%4c@1.05 for bunch. Trade is light. 

Baked Beans.—tTrade is light, but prices are steady and 
sales are made at previous range. Plain No. 1s are held at 
45@50c; No. 2s, 80@90c; plain No. 8s, $1.10@1.15; extra 
standard, sauce, $1.22@1.27%; No. 3s, in sauce, $1.27%. 

Asparagus.—Reports of a possible shortage in this year’s 
pack holds prices on present pack firm. The sale of this year’s 
pack was so large that this reported reduction is influencing 
dealers to hold what they have, pending the outcome of this 
season’s operations. Supplies are not large, but the near ap- 
proach of new goods has had the effect of stimulating spot 
movement in some degree. 

Spinach.—aAll stock is held up to outside figures and 
movement is somewhat reduced because of this insistence upon 


full values. Standard No. 3s are held at 92% @95c; standard 
No. 10s are firm at $3.10. 


Succotash.—Supplies are reported somewhat light; but 
sales are relatively small. State is held at 95c@ $1.00; South- 
ern No. 3s, 87% @90c; Southern No. 10s, $4.75. 

Pumpkin.—A little inquiry is noted and sales are made 
only as wanted. New Jersey No. 10s are firm at $2.30@2.40; 
Western No. 10s, $2.20; New York No. 10s, $2.30@2.40. 


Fruits.—All supplies are held with confidence and busi- 
ness is done in small lots chiefly, because buyers find some 
difficulty in securing supplies as wanted. Broken lots are 
made, and the inactive market creates some weakness. The 
low price of fresh apples is a factor which is exerting more in- 
fluence than most holders care to admit. Less than $2.40 will 
buy State No. 10s on the spot. Other packs are in proportion. 
Cherries.—Californias are firmer, but spot movement is 
slow. Extras are quoted at $2.45@2.50; extra standard, 
$2.15 @2.45; standards, $1.90@1.95; seconds, $1.65@1.70. 
Southern pack are steady and business is relatively dull. The 
situation offers no indication of a change. Holders appear to 
be firm. 

Peaches.—Lemon clings are firmer. 
tras are reported at $1.55 here. 
$1.35@1.45. Standards are quiet at $1.20@1.25; seconds, 
95c@$1.00. Maryland pack are unchanged and sales are in 
small lots principally. For seconds white 62%c is quoted, and 
for seconds yellow 62%4c. Standard white 2s are firm at 75c 
= seconds 8s yellow are 80c. No. 10 pies are unchanged at 

.20. 

Apricots.—Demand is good and supplies hard to get in 
anything like large quantities. Standard 2%s are at $1.40 
and extras $1.50@1.55; No. 10 extras are held at $4.75@5.00. 


Pineapples.—Hawaiian No. 2% extra is held with more 
confidence at $1.75. Supplies are understood to be low and 
the general tendency upward. For 2% standards $1.50 is 
asked, and for No. 2 standards $1.25. No. 10 extras are held 
at $5.25. Maryland sliced are firm at $1.17% for spot No. 2s. 
Fancy grated are held at $1.37% and extras are up to $1.10. 

Blackberries.—Offerings are somewhat light and business 
is done only in small quantities. No. 10s are held at $4.00. 
— No. 2s are firm at 65c and extra standard No. 2s at 

Strawberries.—A slightly increased demand has devel- 


oped, but sales are still rather slow. Standard No. 2s are 
steady at 95c. 


Pears.—No change of importance is noted and holders are 
asking for full outside figures. New No. 2 New York Bartletts 
are held at $1.30; standard Southern 3s are firm at 82%c, 
with No. 2s a shade easy at 72%c. 


Plums.—No. 2% California standards are firm at $1.10 
on No. 2% extra standards at $1.25, with No. 2 extras at 


Sales of No. 2% ex- 
Extra standard 2%s are 


Salmon.—All descriptions are firm and a good jobbing 
trade is reported. This market is now below the parity of Coast 
laid down on red and pink talls. Some small business has been 
done in red talls at $1.60. Pinks are hard to find at less than 
90c. Stocks of sockeye talls and flats are practically absorbed. 
For Columbia chinooks demand is steady and prices tend up- 
ward on small supplies. No. 1 flats are $2.20 and hard to get. 
Sockeye flats are unobtainable and talls are $2.10. The mar- 
ket is fast cleaning up. 

Sardines.—Reports from Maine are not promising and 
thus far practically nothing has been done. One packer named 
opening prices of $2.75 for keyless quarter-oils at 25c below 
what was expected. Key quarters are $3.00@3.10. Quarter- 
mustards are $3.00 for keyless and $3.25 for cartons. On the 
other hand, fishermen are refusing to repair their wiers in 
some instances. Spot sales remain about the same as hereto- 
fore, with demand for small lots chiefly. Quarter-oil key cans 
are quoted at $3.25 and keyless at $2.75. Keyless mustard 
quarters are $2.50 and key three-quarters at $2.65. Three- 
quarter key mustard in cartons are $2.65. In foreign varieties 
few are obtainable. Some French, Portuguese and Norwegian 
can be had, but the supply is small and prices are practically 


. prohibitive. 


Oysters.—Sales are small, but the tendency of prices is up- 
ward. Most holders are firm; 3-ounce are held at 50c; 
4-ounce, 521%4c; 5-ounce, 7744c; 6-ounce, 82%c; 8-ounce, 


$1.05; 10-ounce, $1.20; 12-ounce, $2.65. 
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High Speed Automatic Sanitary Can Machinery 


Bliss Automatic Round Can Flanger, No. 15-K 
Speed 100 to 150 a Minute 


An entirely automatic machine of the four chuck type, continuous 


in operation and positive in action. Both ends of bodies are 
flanged simultaneously. Movement of the chucks is cunnantiediy 
slow and the bodies are flanged without danger of cracking the 
tin. It handles can bodies from 2 to 6% inches in diameter by 
2 to 7 inches in height. A friction clutch with which the ma- 
chine is provided gives instant control. 


Builders of the Complete Sanitary Line 


E. W. BLISS CoO., 25 Adams Street, BROOKLYN, N. Y., U.S.A. 


Chicago Office: 622 W. Washington Boulevard. Detroit Office: Dime Bank Bldg. Seattle Office: Atlantic & Utah Sts. 


PREPAREDNESS 


: This year is going to be financially one of the most successful years in the history of this country The consumptive power 


of the people is going to increase enormously. This condition is already being felt in every line of business, You want to 
participate to the fullest extent in this prosperity wave. 


Are you prepared to take advantage of the improved conditions? Rapid expansion in your business lien means that you will 
require every available dollar of working capital to take advantage of the increase. A dollar saved has just as much 
potential power as a dollar earned and when you place your Fire Insurance at Canners Exchange you reduce your over- 
head Fire Insurance expense to a minimun and our experience over many years shows a positive average annual saving of 
from 30% to 50%. 


You make this saving without impairing in any degree the efficient management of your business. You secure the _ 
policy obtainable today at the least possible cost. 


As a comparison from the standpoint of security, for every million dollars of outstanding liability the Stock Companies have 
only $7,000 as Surplus to the policyholders, Whereas the Subscribers at this exchange have an available cash fund of 
nearly $15,000, for every million dollars of insurance in force. 


Co-operation and not competition is the life of trade in this day and age and you certainly do not want to remain on the 
outside while so many of the representative Canners are co-operating and receiving the benefit. 


Begin to secure the advantages now by sending your orders to 


LANSING B. WARNER, INCORPORATED 


Z 104 South Michigan Avenue CHICAGO 
| Canners Exchange Subscribers at Warner Inter-Insurance Bureau. 
ADVISORY COMMITTEE: 
GEO. G. BAILEY, Chairman LANSING B. WARNER, Secretary GEORGE N. NUMSEN, Treasurer 
Rome, N. Y. Chicago, Ill. Baltimore, Md. 
FRANK VAN CAMP, San Pedro, Cal. L. A. SEARS, Chillicothe, O. WM. R. ROACH, Hart, Mich. 
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Lobsters.—Some packers have withdrawn from the mar- 
-ket and others are fairly well sold up. No. 1 flats are held at 
$5.50 and No. % flats at $2.75. 

Crab Meat.—Considerable increase in demand is noted, 
and sales are made at about previous range. Japanese No. %s 
are held at $15.00 a case, and Japanese No. 1s at $12.00. 

Tuna Fish.—A number of additions have been made to the 
packing firms, but the supply is not yet sufficient to break the 
market. Most holders have relatively little spot stock in hand. 
For California No. %s the price runs from $6.00@6.25 a case. 
For No. 1 flats the quotation is $8.00@8.25. 


Shrimp.—Supplies are understood to be light and sales are 
made at full outside quotations. Nearly all holders appear to 
be relatively short of supplies. No. 14%4s are quoted at $1.85@ 
2.00 and No. 1s at 95c@ $1.00. 


PICKED UP IN THE MARKET. 


According to the views of some experts less than 750,000 
cases of tomatoes are left in first hands, counting the whole 
United States. Stocks of corn will hardly go over 250,000 
cases, and the best consuming quarter of the year for both va- 
rieties has just opened. 

A seedsman points out that few canners have shown any 
interest in pea seed, excepting to throw back on growers’ hands 
seed ordered last year for future delivery. Some pea seed will 
probably be carried over, but it promises to be less than most 
people now think. A ready sale for export has opened which 
will clean up everything holders now have in hand. How much 
the canners have cannot be estimated. 

Sales of extra standard Western corn for delivery out of 
1916 pack are reported at 80c delivered. 

Letters from Baltimore say that the canning season will 
open there from May 5 to 10 on spinach. The market is re- 
ported almost clear of stock. 

Manufacturers’ Representatives, Inc., held its April meet- 
ing Tuesday and discussed matters of great interest to the mem- 
bers. 

From Portland, Me., come reports that sardine fish are 
scarce in Passamaquaddy Bay. Unless wiermen cut prices to 
$8.00, no general opening of canning plants is expected at pres- 
ent. All expenses have increased so much since last season 
that a case of 100 cans costs 50 more to pack than last year. 
Few Canadian wiers have been repaired. 

B. O. Bowers, of B. O. Bowers & Co., has returned from 
Florida, and is at his desk again. He has been there since early 
in the winter. 

The Alaska Packers’ Association, according to San Fran- 
cisco advices, has called for the payment and cancellation of 
the $58,000 six per cent bonds now held by the public. The 
bonds will pay 105 and accrued interest. - 

George A. Sanders, of Sanders & McParlan, Montreal, was 
a visitor in the trade during the week. He reported a good 
trade in all lines of canned foods, and said that tomatoes are 
closely cleaned up. 

According to reports from Maine sardine packing points, 
actual purchases of raw fish during thefirst few days of the 
new season were 25 to 30 hogsheads, and the price paid was 
$15 a hogshead. Nothing has been sai of either the size or the 
quality of the fish. 

C. B. Shackleford, of the Omaha brokerage firm of C. B. 
Shackleford & Son, was in New York the past week renewing 
old acqaintances on the West Side. 

The Sunnyland Fruit Company, of Porto Rico and New 
York, began packing pineapples at its Porto Rico plant the first 
of this week. George T.:Edwards, vice-president of the com- 
pany, has resigned and has left the city for a long rest. 

From Sacramento came reports that there will be no re- 
duction of the supply of asparagus canned there this year. At 
the plant of the California Fruit Canners’ Association from 
1,500 to 2,000 boxes of fresh asparagus are put up daily. The 
Central California Cannery consumes about 1,200 boxes daily. 
The total output of the Californi Canneries’ plant is estimated 
at 300 cars, and the total output in that vicinity will be 1,000 
cars. 

S. L. Field, of Rogers & Co., Cleveland, Ohio, was a trade 
visitor during the week. 

Lobster packers are virtually sold up on 1916 pack, and 
some have withdrawn prices. 

George A. Williams, of Hall & Williams, Chicago, was a 
visitor in the West Side grocery trade this week. He says that 
Chicago interests are firm in their views on canned foods, in- 
cluding salmon. He reports general improvement in all lines. 

California tomatoes still operate to keep the ideas of buy- 
ers down. A sale of 2,000 cases of California pack was made 
at 92%c for No. 2%s, delivered. This figure is low enough to 
make it hard to sell No. 3s at anything like full prices. 

George A. Wilson, of C. B. Dulson, Columbus, Ohio, was a 
trade visitor this week. He reported business good in his vi- 
cinity. : 


A sale of old pack sardines was reported at $2.65 for key- 

less quarter-oils. It is said that this sale cleaned up practically 
‘ll of the old stock available at a low figure. 

William Ely, head of the canned foods department of Aus- 
tin, Nichols Company, has resigned, to become effective May 1. 
Thomas Balfe is slated to succeed him. 

A number of New York houses will be represented at the 
hearing before the Interstate Commerce Commission in Wash- 
ington, Monday, relative to the proposed advance in freight 
rates over the Sunset Route. Among them are A. P. Williams, 
of R. C. Williams & Co.; Frank A. Aplin, of the J. K. Armsby 
Company, and William B. Dudley, of U. H. Dudley & Co. 


Sales of 1,000 cases of 1915 full grade Wisconsin pack No. 
5 peas were reported late in the day at 70c laid down for New 
about all that can be obtained now. 


Apples.—State and all other offerings of No. 10s are freely 
Maryland advices say that little corn of good quality is to 
be‘had at any price. 


C. A. Lefebvre, of C. A. Lefebvre & Co., leading Montreal 
brokers, was in New York this week. 


The packing of herring roe at Chesapeake plants has be- 
gun, but reports say that the run of fish is light and there is no 
indication of a glut. New pac kis quoted at $1.17% for stand- 
ard No. 2s, $1.20 for extra standards, and $1.25 for strictly 
fancy, all f. o. b. Baltimore. 


Advices from San Francisco report 87%c declined on ald- 
pack pink salmon. 


John S. Andrews, of Andrews & Rea, Montreal, was in the 
ae Side grocery trade this week. He reports good business in 
all lines. 

The California Abalone Company, of San Francisco, has 
begun putting up abalone, a deep-sea shellfish. Experts de- 
clare that it is more nutritious than some fish products, con- 
taining 15 per cent of albumen. 


W. M. Munroe and J. E. Frymer have bought the holdings 
of the E. C. Pierce Company, of Los Angeles, and will pack 
tuna as the Golden State Tuna Packing Company at San Pedro 
Harbor. 

The associated employes of R. C. Williams & Co. are plan- 
ning their annual outing, which will take place at Lang’s Phoe- 
nix Park, New Dorp, Staten Island, on June 10. 


Dillon & Douglas, a new wholesale grocery firm, was re- 
cently incorporated in New Haven, Conn., with a capital stock 
of ‘tipo Ogden B. Douglas and J. W. Langan are inter- 
ested. 

Letters from the Middle West say that the interest in peas 
is growing and promises to be excitement shortly. Buyers and 
sellers are getting together. Most quotations on Wisconsin 
pack are reasonable and the writers believe are now on a de- 
sirable level to get in on. : 

N. J. Boyce, of W. T. Reynolds & Co., Poughkeepsie, N. Y., 
was a trade visitor this week. 

H. Dunne, of Dunne & Co., Norwich, N. J., bought 
canned foods in this market this week. 

W. J. Graham, president of the J. H. Flickinger Company, 
is in New York for a week’s stay, stopping with U. H. Dudley 
& Co. 

Wires from the Coast say that canners are paying 
$42.00@60.00 a ton for fresh apricots, compared with $15.00 
a year ago. The crop is estimated at 50 per cent. 

William Bushnell Bradford, a prominent figure in Wall 
street in Jay Gould’s time, a partner of James Fiske, and or- 
ganizer of the first salmon pool, is dead. He was a founder 
with Sidney Booth in the early 70s of the Black Diamond Can- 
ning Company, on the Sacramento River, and was one of the 
first to organize an expedition to develop salmon canning in 
Alaska, sometime in the early 80s. He died in San Francisco, 
after a somewhat long illness, of a compliiation of diseases. 

Advices from France say that mushrooms are almost un- 
obtainable and probably no more will be produced until the 
war is over. 

Charles Whitney, of E. E. Harris & Co., Seattle, large 
shippers of salmon, is in the East, and stopped here a few days 
this week, going on to New England points. Butler & Ser- 
geant will represent his firm here. 

George A. Hastings, a well-known broker of Wheeling, 
W. Va., was a West Side visitor this week, stopping with U. H. 
Dudley & Co. 

The grocery and allied trades division of the preparedness 
parade, which takes place on May 13, will comprise 1,000 
marchers. A banner swings over Hudson street bearing the 
date of this event. More than 100,000 are to march. 

The imports from Stravanger, Norway, mainly canned fish, 
fell off more than 50 per cent during the first three months of 
this year, as compared with the same period a year ago. 

During last year 3,597,225 sardines were taken off the 
California Coast at Monterey last year. HUDSON. 
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Can conveyors operate intermittently. A 
car of cans is unloaded. While waiting for 
another to be spotted the conveyor can be 
shut downandall power consumption stopped 
—if electric motors are used. 

When waiting for another shipment of 
cans no lineshafts, countershafts, or pulleys 
are using up power to overcome friction and 
uselessly fan the air—if direct connected 
electric motors are used. 


Power Consumption Stops While 
Cars are being Spotted 


Efficiency and depend- 
ability, characteristics, 
| of a master workman, 
are built into G-E mo- 


» turn the wheels of in- 
dustry the world over. 


The General Electric 
| Company has a G-E mo- 
tor for every power re- 
= quirement, a control 
“jequipment for every | 
skilled en- 


motor and 
_ gineers to combine them | 
> properly tomake possible | 

| the utmost return on in- & 


The General Electric Company has equip- 
ed many prominent packing houses and can- 
neries with motors and control equipment. 
This experience is placed at your disposal to 
help show real economies in your establish- 
ment. 

You are invited to avail yourself of this 
service which entails no obligation at the 
earliest opportunity. 


General Electric Company 
General Office: Schenectady, N. Y. 


DISTRICT OFFICES IN: 

Boston, Mass. New York, N. Y. Philadelphia, Pa. Atlanta, Ga. Cincinnati, Ohio 

Chicago, Ill. Denver, Colo. San Francisco, Cal, St. Louis, Mo. 
. Sales Offices in All Large Cities 
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The Chicago Market 
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Buying of tomatoes active in this market—Practically all for immediate consumption— 
What little corn is in first hands is being firmly held—Peas are selling steadily 
though in small lots—Market overstocked with canned kraut—Spinach in low supply— 


New ocean and rail rates. 


Reported by Telegraph 


Chicago, April 28th, 1916. 

The Weather.—Spring weather has prevailed all week 
and the conditions for an active distribution of canned foods 
have been ideal. Everybody in the grocery line, retailers, 
wholesalers and brokers, are busy—and then some. 

Canned Tomatoes.—There has been good, steady, heavy 
buying on the part of wholesalers all during the week, and 
this market has probably purchased about one hundred and 
fifty thousand cases of canned tomatoes in all sized cans during 
the past ten days. 

If the buying in other large centers has been proportion- 
ately as heavy, a great big hole must have been made in the 
proposition known as “stock in first hands.” 

The buying has been almost wholly for immediate ship- 
ment, and very little future buying has been done. The trend 
of the market will, however, have the effect to attract attention 
to the relative low price of futures and to cause a lot of con- 
tracting. Our buyers bought these tomatoes this week from 
95c cannery up to one dollar cannery, and then stopped, and 
they bought twos tomatoes all the way from 72%c cannery to 
80c cannery. 

Canned Corn.—Some standard corn is wanted, but buyers 
and sellers are apart in their views as to what it is worth and 
neither side will concede. There is only a little corn remaining 
in first hands, and the canners are very timid about selling 
any article in canned foods at a low price, consequently but 
little is doing in canned corn. 

Futures in canned corn are beginning to sell again, and 
every buyer here is beginning to realize that there will not be 
enough left from first hands to run out the season with. The 
offerings are scarce and prices nominal. ; 

Canned Peas.—tThis article is selling freely for spot pur- 
poses, not in a large but in a steady way, and purchases are 
largely confined to the lower-priced kinds and sizes. 

Futures are not selling, as spot goods are so much cheaper 
than futures that buyers are buying and holding choice lots 
and bargains in lieu on contracting. 

Consumption in canned peas is steady and constant, and 
the very heavy output of 1915 is being gradually eaten, not 
rapidly enough to predict a using of the carry-over before*new 
season pack, but fast enough to give assurance that with a 
moderate sized output for 1916, the market will be relieved 
of an incubus and will go back to normal and profitable con- 
ditions and prices. 

Canned Kraut.—The market is heavily overstocked with 
boiled kraut and canned kraut and prices named are way 
below manufacturers’ cost. Several good blocks of good can- 
ned kraut have been led to the slaughter here during several 
weeks past and sold without reservation for what they would 
bring. 

I saw samples of one lot in open top No. 3 cans, good solid 
kraut, well cured and handled, that a house had bought for 
37%46c per dozen ex-warehouse Chicago, and of another lot, not 
quite so good, which had sold for 35c the dozen for No. 3 
cans. 

These prices are exceptional, of course, and do not rep- 
resent or make the market price, which is about 50c to 55c 
f. o. b. Chicago, but the transactions go to show the condition 
of dejection which prevails in this article. 

Canned Spinach.—The stock of this article is going to go 
out clean before the new packing arrives. 

Our wholesalers have been causing brokers to wire hurry- 
up orders to Baltimore and New York State for threes, twos 
and tens, and have been paying the advanced prices in order to 
get supplies. 

This goes to prove that stocks here are greatly depleted 
and had to be quickly replenished. 

Baltimore reports that stocks there of all sizes and grades 
of spinach are about exhausted and that no new packing will be 
available until about May 15 to June ist, 1916. 

Canned Sweet Potatoes.—There were too many canned this 
season and they are not going out as well as usual for some 
unexplainable reason. Enthusiastic sweet potato canners had 
best “‘lay off’ a little the next season and wait for consump- 
tion to catch up. Choice solid packed fine 3s can be had ex- 
warehouse Chicago for 75c per dozen. 


Canned Apples.—There is a large supply of canned apples 
in several hands and some left in first hands. 

The enormous supply of green apples held during the 
season in cold storage has almost choked the consumption of 
canned apples to death, and there is, therefore, no good feel- 
ing toward the buying of futures. 

Some futures have been sold by New York canners on a 
basis of $2.40 cannery, with freight allowed to Chicago, but I 
understand that lower prices have been secretly and quietly 
named and considerable orders taken during the past ten days. 

Ocean and Rail Rates.—I have learned that there are many 
Eastern canners who do not know that ocean and rail freight 
rates, competitive with lake and rail rates, were named March 
25th, 1916 (I think), and were very low. Those rates named 
were on canned foods in car load of 36,000 pounds and up- 
ward—Baltimore to Chicago, 22c per hundred; Philadelphia 
to Chicago, 23c per hundred, and from all Maryland, Delaware 
and New Jersey principal points these rates were applied, some 
points basing their rates on Baltimore and some on Philadel- 
phia. All rates known as Peninsula Point rates are three cents 
higher than Baltimore and two cents higher than Philadelphia. 

Some points on the Maryland Peninsula take the Phila- 
delphia rate of 23c to Chicago. 

It is surprising that the Norfolk and Western Dispatch 
and the Kanawah Dispatch, the two big ocean and rail lines 
making these rates, are not sufficiently enterprising to an- 
nounce their rates in the canning trade papers and give interior 
shippers a chance to patronize their lines. 


I, for illustration, wired an offer to a Maryland broker on 
a block of tomatoes last week based on the Peninsula rate of 
25c to Chicago, and he wired back that the best rate obtain- 
able was 3l1c all rail. I had to advise him where to get the 
information, as to what the freight (25c) actually was, and 
gave him the address of the Baltimore office of the Ocean and 
Lake lines. 

What is the matter with the advertising man of ‘“‘The Can- 
ning Trade?” Cannot he get those tight-wad freight lines to 
buy a little space and tell canners what their rates are? 

Don’t Approve It.—I understand that the newly-exalted 
president of the National Brokers’ Association don’t approve 
the Lecture Bureau undertaking that has been started by the 
Western Canners’ Association. The rumor has come to me 
indirectly. I wrote him a letter some time ago and suggested 
that he install such a Bureau as an adjunct to the National 
Brokers’ Association, but was never favored with a reply. 

There is an impression that any man who suggests any 
practical work on behalf of the canning industry is trying to 
build up a job for himself and is actuated by selfish motives. 
I am not so actuated and don’t want to run any Lecture Bu- 
reaus or advertising enterprises. Let that be understood 
firmly, please. 

I-sold today for H. P. Strasbaugh 1,200 cases corn; for 
Lockport Canning Company, 2,350 cases apples; for McGaw, 
Davis & Co., 1,000 cases tomatoes; for Wm. Numsen & Sons, 
500 cases corn and 200 cases peas, and some smaller quantities 
for other canners. My brokerage earnings for the day, spot 
and future, aggregated $169. My partner and myself are good 
salesmen—too good to spend any time running Lecture Bu- 
reaus. It has taken us a long and bitter time to educate our 
clientele and our business, but it is coming our way now. 

So please understand that in reiterating my loyalty to the 
undertaking, I do not want and never have wanted and couldn’t 
take the job of managing it. I couldn’t do it as well as George 
W. Drake, for he has the matter at heart and he is going to it 
like a cooper goes at a barrel when he is putting the hoops 
on it. 

It is a great pity that the president of the National Brok- 
ers’ Association does not approve the plan. I think it would 
have been a splendid enterprise as an adjunct to the National 
Brokers’ Association, and that it would have shown a spirit of 
loyalty and helpfulness toward the canning industry of a prac- 
tical rather than a pretended character that would have 
brought us brokers, canners and wholesale grocers much closer 
together in a contact of common interest and mutual helpful- 
ness. WRANGLER. 
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When you need a SYRUPER, we have one that will meet the capacity 
of a high speed line. IT WILL HANDLE 125 CANS PER 
MINUTE, including No. 3s, or 50 number 10s. 


What do you need? 
Let us figure with you 


FILLING WITHOUT SLOP 
OR WASTE 


PEERLESS HUSKER COMPANY surrato;n y. 


“PEERLESS” Exhausters are well liked, and well built. 


Stevenson & Co., Inc. 


PINEAPPLE MACHINERY 


Cut on the right represents machine for SLICING Pineapples 
from 3/16 to % of an inch in thickness; every slice cut even and 
of same thickness. It is easily adjustable; made substantial and 
durable. Made either for hand or steam power. The legs are 
sufficiently splayed to admit placing of tub under’the ma- 
chine. CAPACITY: the pack of any ordinary house. Speed of 
machine, 75 revolutions per minute. Tight and loose pulleys, 
8 inch diameter, 2 inch face. 


Cut below represent Pineapple CORING machine with ample 
capacity to suit any ordinary house. Speed 400 revolutions per 
minute. Pulleys 3% inch diameter, 2 inch face. 


STEVENSON 


601 SOUTH CAROLINE ST. 
BALTIMORE - MARYLAND 
ALSO MANUFACTURERS OF 


CAN MAKING MACHINERY 
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20X28 2A AMERICAN 2A 


a base of 


Keystone Copper Steel 


Fill a Long Felt Want 


The experience of packers has proved that this material is unequaled for cans and containers 
for products which actively attack the base metal of Tin Plate. This is very important to 
packers of CHERRIES, CIDER, APPLES, BLUEBERRIES, ETC. Reduce pin-holing and 
perforations toa minimum by using Tin Plate with a base of KEYSTONE COPPER STEEL. 


MANUFACTURED BY 


_ American Sheet and Tin Plate Company 


-Generat Orrices: Frick Building, Prrtspurca, Pa, 
DISTRICT SALES OFFICES 
Chicago Cincinnati Denver Detroit New Orleans New York Philadelphia Pittsburgh St. Louis 
Export Representatives: UNITED STATES STEEL PropuUcTs CoMPANY, New York City 
Pacific Coast Representatives: UNITED STATES STEEL PRODUCTS COMPANY, San Francisco, Los Angeles, Portland, Seattle 


TESTED IN ACTUAL USE 


Hand tests, brine tests, tube tests are recommended for salt by different salesmen and different 
salt manufacturers; but in practice, all such tests are of trifling value or interest. 


The quality or peculiarity of the salt they illustrate may be but remotely connected with the 
Canner’s real requirements. 


The test of time and actual use prove the superiority of 


LIBERTY SALT—THE SALT OF QUALITY PLUS 


The purity of Liberty Salt is so far above the Federal standard as to eliminate any possibility of 
hardening water or toughening vegetable fibre. 


The flavor of Liberty Salt adds relish to the tastiest of food products. 


The grain. of Liberty Salt is a small but perfect cube that dissolves instantly and completely on 
contact with moisture. It leaves no grit. 


A sample sufficient for the test of actual use will be sent you on request. 


THE COLONIAL SALT COMPANY 
CHICAGO AKRON, OHIO BUFFALO 


431 So. Dearborn St. D. S. Morgan Bidg. 


16 THE Canning TRADE . 
Wi 
| 
| 
| il 
i 
Wil 
| il 
Hil 3 
il | 
Hi 
i| 
| lit 
il 
Hil 


THE Canning TRADE 17 


LEE & HENDERSON 


PHONE, FRANKLIN 5167 


CANNED FOODS ONLY 


There are only 43 Wholesale Grocery Houses in Chicago which we consider 
prompt pay and reliable. We sell them all and personaly call upon them 
all regularly. If you have canned foods you desire sold write us giving 
a description of the quality and quantity and we will promptly reply 
advising you of the price we can obtain. This is the largest and most 
active canned foods market in the United States handling a larger volume 
and variety of canned foods than any market in the world. You should 
be reliably represented here. We refer you to any Wholesale Grocery 
House in Chicago and to The Mid-City Trust and Savings Bank of Chicago 
as to our reliability and dependability. If it is good food and comes in a 
can we will sell it. 


NEW YORK CHICAGO 


HENRY M. DAY & CO. 
Brokers, Canned Foods 


CANNERS, TAKE NOTE—Wée are in a position to give the right attention to a few more * 


good accounts of Canners and Packers who can compete for business in New York 
and a territories. Quote us your prices on spot goods, and we will prove 
oura y. 


130 N. Fifth Ave., Chicago, Ill. No. 89 Hudson St., New York 


HARRY C. GILBERT CO. 
CANNED FOOD BROKERS 
INDIANA TOMATOES A SPECIALTY 


305 Majestic Building INDIANAPOLIS, IND. 


CRARY BROKERAGE COMPANY 


PACKERS’ SALES AGENT 
WISCONSIN CANNED PEAS 


WAUKESHA, WIS. 


CANTON BOX COMPANY 


2501 to 2515 Boston St., Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


GENUINE VEGETABLE 


PARCHMENT= 
=Fror CANNERS 


LINERS 


DIAMOND STATE FIBRE CO. BRIDGEPORT, PA. 


“Slaysman” POWER PRESS 


These presses are made in a large number 
of standard sizes, and with roll or dial feed 
if desired. We are also prepared to quote 
on special presses for special purposes. 


In addition, we make combination wiring 
and horn presses, and duplex folding and 
seaming presses. 


We will appreciate your inquiries. 
We Carry a Stock of Presses. 
SLAYSMAN & COMPANY 


801-805 EAST PRATT STREET 
BALTIMORE MARYLAND 


JOHN A. LEE JOHN B. HENDERSON ras 
160 North Pifth Ave. Room 717 Chicago, Illinois : 
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BANQUET. 


Held at Hotel Rennert Tuesday Evening, April 25th, 1916—Big 
Attendance of Canners, Brokers, Supplymen, Trans- 
portation Representatives and Leading 
Men of the City. 


The hospitality committee of the Exchage covered itself 
with glory by serving up one of the best banquets the Exchange 
has ever held, and Messrs. Wm. F. Assau, H. W. Krebb and 
D. H. Stevenson deserve the commendation and congratula- 
tions that were showered upon them as the assembly broke up. 

This was the ninth annual banquet of the Exchange, and as 
with all its predecessors it was held in the great dining room of 
the famous Hotel Rennert, the tables being beautifully decorated 
with flowers and arranged with the guest table across the end 
of the room and seven other long tables running at right angles 
to it. Practically every seat was filled, there being present 
more than two hundred. 

It makes a splendid and inspiring sight to see this well 
groomed crowd of keen business men, every one in his evening 
clothes, stand while the orchestra played and the crowd sang 
“Maryland, My Maryland.” That all had brought their apetites 
with them was shown in the first half hour, when particular 
attention was paid the excellent viands the Rennert is famous 
for serving, and the singers and musicians labored with small 
result in trying to get the crowd to join the chorus. The first 
and most attentive chorus was “something to eat,’ and after 
the innerman had been somewhat satisfied with both food and 
drink, they gave attention to the songs and the merriment grew 
apace. our readers will remember that Baltimore just come 
through a Billy Sunday campaign, and will not be surprised 
therefore to learn that the best song hit of the evening, pos- 
sibly, was the following, which was given just after .the fish, 
and sung to the air of Billy’s famous hymn, “Brighten Up the 
Corner.” 


FILL UP THE CANS IN MARYLAND 


Tune—“Brighten the Corner.” 
There’s a ti-dy job a-wait-ing ev’ ry man of you, 
It will take a bit of pluck and sand, 
You can her-ald it to ev'ry one with-out a-do, 
Fill up the cans in Ma-ry-land. 


Chorus. 
Fill up the cans in Ma-ry-land, 
Fill up the cans in Ma-ry-land, 


Ev’ry bloom-ing can-ner sure-ly ought to boost the plan, 
Fill up the cans in Ma-ry-land. 


You can say un-to your neigh-bor, “let us sin no more,” 
And with him begin to lead the band, 

Then the oth’er ci-ty can-ners will let out a roar, 
Build up the name of Ma-ry-land. 


Chorus. 
Build up the name of Ma-ry-land, 
Build up the name of Ma-ry-land, 


Oh you care-less can-nuers now’s the time to take a stand, 
Build up the name of Ma-ry-land, 


Off you go in-to the coun-ties of the Eastern Shore, 
With a song that all can un-der-stand, 

Tel-ling of the way to prof-it now and ev-er more, 
Fill up the cans in Ma-ry-land. 


Chorus. 
Fight for this hon-or Ma-ry-land, 
Fight for this hon-or Ma-ry-land, 


Do not act the neu-tral when yo uought to play the man, 
Fight for this hon-or Ma-ry-land. 


You can place ‘up-on the rec-ord of this great old state, 
That you aim be-yond the law’s de-mand, 
’ Let the grad-ing of each can of Food ac-cen-tu-ate, 
This is the fame: of Ma-ry-land. 


Chorus. 

This is the fame of Ma-ry-land, 

This is the fame of Ma-ry-land, 

Busy jobbing grocers will pro-claim through-out the land, 

Bravo and encore, Ma-ry-land. 

W. W. Tingle proved himself an able and energetic song- 
leader and kept the crowd in good humor, with no dull spots. 
He sprang a genuine and greatly enjoyed surprise when he in- 
duced Mr. C. S. Cooling, of the Boyle Can Company, to give a 
solo, for be it known that Mr. Cooling is a ginger of much ability, 
with a fine voice. The crowd would not let him off with the one 
effort, but insisted upon an encore which Mr. Cooling gave. 

Another song hit was the following. 


ALWAYS MERRY—NEVER SAD. 
Tune—Dixie. 


All to Summers, 
A ray! Hurra 
A di rifled, gent. 

Who'll make a dandy resident, 
Hurray! Hurray 

Let's keep the on Summers. 


His name is Ben Hamburger, 
Gazinsk! Gazosk! 

He’s safe and sane and in his prime, 

The devil is his name won’t rhyme, 
Gazinsk! Gazosk! 

Here’s to our “Vee Pee” Hammy. 


We sure do like Her Wilhelm, 
Assau! Assau 
With ‘Sudgement ‘right and knowl- 
edge 
He keeps the records bright and 
clean, 
Assau! Assau! 
Our Sec-re-tar-y William. 


Just at at Langrall, 


ne s fine to hoor him say “O shucks, 
Come on now—cough up thirty 
bucks.’ 
O Gee! Hey Lee! 
Treas-ur-er Cap Langrall. 


Loud praise | for Irish Eddie, 
A. Kerr! ’‘Arrah! 
Your trumpet notes who can with- 
stand 
As you blow pone | for Maryland, 
A. Kerr! ’Arr: 
You able, Irish 


Fill to long-leg-ged Dav: 

Young Steve! Young 
Hes en-er-get-ic, old and strong 
anes right and damning 


ng. 
ie) “Steve! O Steve! 
We surely like our Davy. 


A ringing cheer for Hampton, 
Not Brass! But Steele 

A fellow whom we all ae 

A man of thought and goed repute, 
Not Brass! But Steele! 

The ever ready Hampton. 


While these sings were being given the menu, as we have - 


comes Garey 
Heigh-ho! Heigh 
A canner with a big hunch, 
Whose middle name they say is 
“Punch.” 
Heigh-ho! Heigh-b 
Bright ad-ver-tis-ing 


Sail ho! 
cabin canner man 
| rigs with t this ancient gang 
a 
What's in the now Phillips? 


Now to the of 
O Torch! 
for. Tent" been his 


For , i days without relent, 
O Torch! Shine on! 
From gulf to town of Milford. 


A new man is Fred. , Wagner, 
All Hail! All Hail! 
We laud the thing at which he aims 
For there is ee! in settling claims, 
All Hail! 1 Hail! 
To younger Brother Wagner. 


.What next for George 


Con-gress? Or May 
For ev-ry place he fills. with skill 
And bolas secure each man’s good 
w 
Con- gress? Or Mayo 
Which shall it be 


We tyke hof ,ats to English 
John Baines! John Baines! 
A earty, blooming Englishman 
‘ead and ‘eart work ‘and in 


John Baines! John Baines! 
’appy ‘cause ’e’s English. 


So rare, So fine, so splendid, 
Exchange! March on! 

Each man is fit and does his bit 

Although his name is not here writ, 
March on! Exchange! 

With this the song is ended. 


before mentioned, was not being neglected by any- means, but 
was reciving serious and devoted attention, and that it was well 
worthy of it the following will show. 


MENU 


Grape Fruit Maraschino 


Martini Cocktail 


Clear Green Turtle, a la Rennert Sauterne, “Barton & Guestien” 


Celery Salted Nuts 


Olives Radishes 


Amontillado 


Chesapeake .Bay Shad Roe 


Potatoes Natural 


Braised Sweetbreads, Mushroom Sauce 
Petit Pois 
Broiled Spring Chicken, Maryland 


Fresh Asparagus 


New Potatoes 


Krug Private Cuves 


Creme de Menthe 


Smithfield Ham 
Paprika 
Ices in Forms 
Assorted Cheese 
Coffee 


Assorted Cakes 


Hearts of Lettuce 
Dressing 
White Rock 
Toasted Crackers 


Cigars Cigarettes 
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ESTABLISHED 1864 


BALTIMORE =~ - MARYLAND 


HIGHEST QUALITY PACKER’S CANS 


OPEN TOP (SANITARY) 


WITH MAX AMS LATEST AND BEST CLOSING MACHINES NO. 128 
Single or in Tandem for Highest Speed Lines, Corn, Peas, Etc. 


COPY OF LETTER FROM ONE OF OUR CUSTOMERS 


Messrs. W. W. BOYER & CO., 
Battrmore, Mp. Baltimore, November 9th, 1915. 

Gentlemen:—We are in receipt of your letter of the 8th,.and in reply will say that we are well satisfied with your 
Open Top Caney} Cans and Closing Machines with which we operated our entire factory this season, after giving them 
a trial on a part of our pack last year. We must say that your cans have turned out better than any we have ever used, 
either Open Top or Old Style for strong tight seams, freedom from leaks, and smooth, steady running of your Closing 
Machines, of which we now have two high speed tandem lines and one single machine. 

We will also say that your service has been all: that could be desired in every respect. 


Very truly yours, 
SCHALL PACKING COMPANY, 
By John W. Schall, President 


Eureka Soldering Flux is known the world over for its intrinsic value as a Flux in Soldering cans containing 
food products—Not only do our own American manufacturers find it indispensable, but consumers in. foreign lands 
demand it, because dt is pure and -reliable, thus indicating that the manufacturers know the requirements of the 
canning trade and meet those. requirements. producing an article of undisputed quality. 

Should it so happen that you are not using Eureka Soldering Flux, send for samples and prices today. 


GRASSELLI CHEMICAL CO., Cleveland, Ohio 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES 


New York, 80 Maiden Lane. New Orieans, La., Godchaux Bldc. C.. W. Pike:Company, 808 Postal Telegraph 

Cincinnati, Ohio, Pearl St.and Eggleston Ave. Milwaukee, Wisc., Canal and 16th Sts. Bldg., San Francisco, Cal. 

Birmingham, Ala., 825 Woodward Bldg. St. Paul, » 2303-05 Hampden Ave. THE GRASSELLI CHEMICAL CO., LTD., 

Detroit, Mich., 474486 Hancock Ave., " Pittsburgh, Pa., Diamond Bank Bldg. Main Office and Works, Hamilton, Ont. 

Boston, Mass., 70 Kilby St- Philadelphia, Pa., Drexel Bidg. Branch Offices: 

Chicago, 2235 Ford Ave. 5. O. Randall’s Son, Marine Bank Bldg., Bal-. 347 Pape Ave., Toronto; Ont. 

St. Louis, Mo., 112 Ferry St. timore, Md. 49 oy | St., Point St. Charlies, Mon- 
treal, Que. 


THE 1915 DIRECTORY OF CANNERS 


A ‘list-of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliabie data. 7th Edition. 
Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable imformation is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at. 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, brokers, 
machinery and supply men, salesmen and practically everybody interested in the canning . 
industry. Get your order in early. 


NEW 1915 EDITION NOW READY 
NATIONAL CANNERS’ ASSOCIATION, 1739 H St, N. W., Washington, D. C. 
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As the coffee and cigars were reached Toastmaster George 
N. Numsen, opened the flow of reason by congratulating the Ex- 
change upon its ninth banquet, but reminded his hearers that 
this does not signify the ninth year of the Exchanges life, as 
the foundation of this body dates back to 1882. He congratulated 
the newly elected president, Charles G. Summers, Jr., and intro- 
duced him to his audience. 

President Summers spoke as follows, and for his maiden ef- 
fort as a presidential speaker, acquitted himself well. He said: 
“Mr. Toastmaster and Gentlemen: 

We come tonight to participate in the wholesome pleasures 
of the ninth annual banquet of the Baltimore Canned Goods Ex- 
change. I count it a pleasure to utter the cordial welcome which 
the Exchange bids you, and to express the hope which each and 
every member of the Exchange feels that you will take away 
with you the happiest impression of tonight’s merrymaking. 

I have spoken my thanks in private meeting for the great 
honor which has been done me by the Exchange when it asked 
me to become its president, but I do not count it amiss to repeat 
my thanks here in this happy presence, for to be the president of 
this Exchange is a distinction worthy of any man’s appreciation. 

The Canned Goods Exchange was called into existence more 
than thirty years ago. That circumstance itself is not without 
interest tonight. Not many of us who sit around this festal 
board were conspicuously active in the canned foods trade then, 
and so we are likely to have no very adequate appreciation of the 
circumstances of our early career because of the absence of an 
intimate personal knowledge of the events of that far away 
period. 

During the long interval from the beginning much has hap- 
pened for us to marvel at and be grateful for and much has hap- 
pened to awaken the deepest thought. Whether we have made 
the most of our opportunities is a question that might well be 
asked after thirty years. Whether we have been duly mindful of 
our proud heritage, whether we have been conscious of nature’s 
extraordinary dispensations to us—are questions to be asked and, 
if possible, answered. What should we do if tonight we were 
given the privilege of beginning all over again, and what should 
we not do. There is much that we should do that was omitted 
in our activities of the past thirty years and much that we should 
most carefully omit to do that loom up in the vista of years that 
have passed. 

But one of the things we should do, more important than all 
things else, would be to build up a trade mark value for the name 
of the great city in which we operate. We should solemnly 
pledge one with another that the proud name of Baltimore should 
remain always inviolate and that we should have the world to 
beat a track to our door because Baltimore had become a syno- 
nym for only the best canned foods . And thus we should bring 
prosperity here for generous distribution amongst ourselves—a 
prosperity so ample and so abundant and above all so secure 
as to be appreciably felt by the people of all the city and no 
less appreciably felt by people of all the State. 

True of the single individual, it is true in a more marked 
degree of a community of individuals that “he who steals my 
purse steals trash, but he that steals from me my good name 
robs me of that which does not enrich him and makes me very 
poor indeed.” 

What shall we say of the good name of the city that enters 
so largely into our activities? Is it not a thing to be sacredly 
regarded even as your own name, for speaking of Baltimore, can 
we take away from it ought of its fair fame without making 
the community markedly the poorer? In the case of the single 
individual’s name whatever it may suffer of reproach need only 
be borne by the individual himself, but if I tarnish the fair name 
of any city or of my State the loss which inevitably follows is 
borne not by the offending individual alone but by the unoffend- 
ing individual as well—by our neighbors each and everyone. If 
I should be so careless as to use the name of Baltimore upon 
unworthy canned foods so as to bring it into discredit I am 


visiting an injury and often an irreparable injury upon myself, 
but also an injury well nigh irreparable upon my neighbors. 
Think for a moment what a precious boon we should today 
enjoy if thirty or forty years ago the canners of Baltimore had 
entered into a solemn compact never to associate the name of 
Baltimore with any article of canned foods that would make 
for its disparagement. After thirty years of consistent and un- 
faltering devotion to such a lofty principle we should find the 
position of the Baltimore canner absolutely beyond assail, his 
products everywhere demanded. We should have insured our 
own prosperity and we should have made a substantial contribu- 
tion to the common weal; we should have builded permanently 
and enduringly. If Baltimore canned foods have a peculiar ex- 
cellence the name of Baltiomre will everywhere command itself 
to favorable attention, but if on the contrary Baltimore canned 
foods should lack a peculiar excellence we shall inevitably find 
them the victims of public disregard and inattention. Better a 
thousand times that the Baltimore canner should expose his own 
name to jeopardy than to expose the name of his city or State to 
jeopardy—better a thousand times that the name of his city or 
State be wholly withheld than to expose the one or the other 
or both to public depreciation. If a Baltimore or a Maryland 
product of canned foods should merit praise for itself, instantly 
the city or the State is honored, and instantly every product of 
canned foods upon which Baltimore or Maryland is emblazoned 
is promoted in the confidence of the satisfied buyer. But if, on 
the other hand, a Baltimore or a Maryland food product should 


occasion disappointment, every other food product bearing the 
name Baltimore or Maryland falls in the public estimation. 


If Baltimore canned foods are to rise to the proud eminence 
so easily within their reach we must begin after thirty years, to 
realize the exceeding great danger which lies in associating the 
name of our city or of our State with any articles that would 
offend against the proud dignity of either. It makes a great deal 
of difference to any city or to any State whether it associates 
its name with the best or the poorest commodities. In the 
former there is always the assurance of continued demand, but 


the world has never beaten a track to any market whose 
products remained admittedly inferior and unreliable. 


It is possible for Baltimore to produce the greatest canned 
foods in the world. Baltimore has done it, and in large measure 
is doing it yet; but I believe that from the beginning we have 
been without full appreciation of our splendid possibilities ane 
our equally splendid resources. And so I hail the day when we 
shall accord to the fair name of Baltimore a measure of appre- 
ciation in keeping with the influence it is capable of exerting 
for us individually and collectively. Let us proclaim Baltimore 
to the world worthily, and with a due regard for our personal 
advantage let us so proclaim Baltimore canned foods to the 
world that the world will be more attracted to us because of 
their excellence. 

In thus serving our city we shall serve ourselves, and in 
proposing a toast to Baltimore let me give expression to the 
hope that a day dawn of a new prosperity for the Baltimore 
canner is nigh and that before another decade of years Balti- 


more canned food, at length risen to the full stature of their 
greatness, will command respectful attention everywhere.” 


Some one remarked that this banquet was filled with vice, 
for while President Summers was there, so was the vice-presi- 
dent, and when the toastmaster should have introduced the 
Governor, the Honorable E. C. Harrington, he had to introduce 
his vice, T. W. Simmons, Secretary of State, and likewise, in- 
stead of the Mayor of the City, the Honorable J. Harry Preston, 
his vice, Robert E. Lee, responded (for be it known that the 
Mayor is one of the Trailhitters, and sidestepped this banquet to 
attend a church banquet), and last, but by no means least in 


this list of vices, the occasion was graced by the presence of 
Henry Burden 2nd, of Cazenovia, N. Y., vice president of the 
National Canners’ Association. 


Right here we wish to break in upon the account of the ban- 
quet to commend the way in which this year’s was carried 
through in the matter of speeches, for the evening was given up 
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PREPAREDNESS 


SERVICE—Should be a vital factor 
in every efficient can- 
ning factory. Yet the 
word is sometimes 
loosely used. 


BOYLE’S—Service has a real and 
definite meaning. It 
first starts with the can 
itself, and is perpetuated 
by a highly effective -or- 
ganization, consisting of 
complete service stations 
and an ample corps of 
efficient machines and 
road men—all intent on 
giving surpassing serv- 
ice, to every consumer 
of BOYLE’S CANS. 


—Responsibility does not 
cease with the sale of the 
cans. 


BOYLE 


Why the Worry— 


BOYLE —customers represent the 
good will of their com- 
pany—their satisfaction 
has been our greatest 
asset and business 
builder. Their loyalty 
to us is paramount. 


We cannot run your business—but we 
can help you to do it by 
keeping you posted on 
conditions and render- 
ing the efficient service 
that you are entitled to. 


There are some firms who have yet to 
learn the advantage of 
purchasing their cans 
from us. Standardized 
products backed by sat- 
isfactory service and 
efficiency are at your 
command. 


BOYLE 


CAN COMPANY 


BALTIMORE 


MARYLAND 
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to light, witty addresses and a total absence of the serious. After 
an assemblage such as this has wined and dined to their heart’s 
content they are in the humor for addresses of that kind, but 
when the heavy, serious and business-like lectures are offered 
then the chairs soon empty and: the last speakers have usually 
the officers of the Exchange and the newspaper men as an au- 
dience. The proof of this was seen in the way all remained 
until the last minute on this occasion. 

Secretary of State Simmons conveyed the greetings of the 
Governor, and extended his apology at being compelled to be 
absent. He is an excellent and forceful speaker and having 
gotten over the routine message, he took occasion to commend 
President Summer’s address and ambitions, and congratulated 
the Exchange upon its work. 

At the conclusion of his address the orchestra struck up and 
all sang “Maryland, My Maryland,’ and the toastmaster then 
introduced Mr. Robert E. Lee, Secretary of Mayor Preston. Mr. 
Lee in replying said that he was glad to have the opportunity 
to eat such a fine, free dinner and kept the audience laughing 
continually at his witty stories and references. 

The toastmaster then introduced Mr, Henry Burden, who 
said that instead of appearing as a ‘vice’ he would rather pose 
as a model—a small imitation of the real president of the Na- 
tional Canners’ Association. He said that the canners of the 
whole country must get closer together, and work with greater 
harmony, along the lines of co-operation without conflicting 
with the Sherman law, as was now become well recognized. 

When the toastmaster introduced Mr. George W. Cobb, 
assistant salesmanager of the American Can Co., Mr. Cobb said 
he really took a pleasure in being in Baltimore at this time; 
much more than he did two years ago when he was compelled 
to be here, and he commended Baltimore for having produced 
a new departure in the matter of government suits against cor- 
porations, and one which he personally approved. He said he 
thought Baltimore could add one more monument to its fame as 
the Monumental City, and that was the government officials of 
Baltimore’s Court. He said his hired men had told him that he 
better cut out the serious part of his address and that while 
he would have to obey, he hated to do it because he would like 
to show his friends that he can be serious—even after such a 
good meal. Having been present at the Wilmington meeting 
when Judge Covington delivered his address he assured his 
hearerg that Judge Covington has pronounced the most accurate 
diagnosis of the industry’s troubles he had ever heard. In his 
address the Judge referred to the success of the California 
Citrus Fruit Exchange, in advertising and selling Sun-Kist 
oranges, etc., but Mr. Cobb thought that Baltimore far sur- 
passed this with its tun-kissed peaches. He was in good form 
and got off one fine story after another, keeping his hearers 
laughing the entire time, until he said he thought he would 
have to close with the story of the little girl, who after sitting 
on a piece of ice, said, “my tale is told.” 

The toastmaster then introduced Mr. Strickland Gillilan as 
“a manufacturer of intelligent levity,” a poet and humorist of 
one of Baltimore’s. morning papers, and he measured fully up 
to his reputation. He is a natural wit and gave the Exchange 
some splendid samples of it. 

The counsel of the Exchange, Mr. G, H. H. Emery, was 
the next speaker, and while continuing in the lighter vein of the 
evening, Mr. Emery took occasion to urge his listeners to take 
a more direct interest in politics, so as to bring about better en- 
forcement of the laws, and better laws theinselves, as the busi- 
ness man would produce if he took such an interest. 

On the back of the menu had been printed “We have with us 
this evening” naming the various gpeakers aboved mentioned 
and in addition: F. E. Gorrell, Dr. A. W. 7 Dr. W. D. 
Bigelow, Hush S. er Frank N. Barrett, A. Judge, Dr. 
Carl A. Alsberg, A. . W. St. John, Charles 8; oe and 
W. M. Wright, Pew was but another way of naming the in- 
vited guests, and all of whom were seated at the long guests’ 
table at the head of the room, together with the officers of the 
Exchange and other notables. 

The 1916 banquet of the Exchange will go down as a record 
for a thoroughly enjoyable occasion without reservation of any 


kind, and we are sure that every one aneieen will join with us 
in this opinion. 


DISEASED TOMATO CROPS. 


By a Prominent Seedsman. 


If, as we believe, spores of those fungus organisms which 
so seriously damage crops of tomatoes are carried from year 
to year on those near the surface seeds, those seeds borne just 
beneath the diseased skin of the fruit, the same as bean seeds 
borne beneath the pod are infected with anthracnose, then the 
thought occurs to us: How long may those spores retain their 
vitality on the seed? In other words, would tomato seed kept 
over five or six years be rid of vital spores? Such tomato seed 
might not have a germinative force of over 50 per cent, but 


what of that if the seed is healthy, for tomato seed free from ~ 


fungus would be worth far more than double price. The time 
may come when we may see advertisements of tomato seed six 


years old, 50 per cent vitality, at $5.00—-guaranteed free from 
fungus. 


That the spores are carried on the seed is proven by ob- 
serving that crops grown on absolutely new soil and in new 
locations, sometimes hundreds of miles from where any other 
tomato patch was ever grown, are as badly infected as on old 
tomato land. This shows that the spores do not come from the 
earth; therefore they can only come from the air or diseased 
seed. Now no sane man believes that they originate in the air. 

The thought arises: Why not treat tomato seed to a bath 
of an antiseptic, destructive of fungus spores? Yet it is well 
known that in the case of beans that are so treated the best 
treatment is only half efficient, as the bath in all cases effects 
the outside cuticle only, not the interior meat of the bean in 
which many of the spores have made lodgment, and it may be 


just so with tomato seed, still more inclined to sprout from the 
effects of a wet bath. 


Seed from tomato crops can only be kept free from fungus 


diseases by planting year after year strictly healthy parent 


seed. If diseased seed is planted, the crop resulting certainly 
will be diseased, and to continuously grow healthy seed re- 


quires intelligent exercise of sanitary methods as rigid as those 
practiced to prevent the spread of smalipox. 


It might just as well as not be understood that a large 
percentage of the tomato seed offered for sale to canners by 
seedsmen is derived from savings at the factories of other can- 
ners, and it needs no argument to make plain to any thinking 
man that no reliance can be put upon the purity to name of such 
seed. Red varieties may contain all sorts of red pressed the 
same day, and the purple varieties all sorts of purple pressed 
the same day, where purple is used. Even red and purple may 
be mixed, the savings of the same day. 

Nine-tenths of this factory seed may be from healthy fields 
and one-tenth may be from diseased fields. Yet it all goes in, 
and the seed from the diseased fields mixed with the seed from 
healthy fields reduces ‘the value of the whole mass, and plants 


grown from diseased seed infect all plants in the vicinity, and 
the crop of fruit is produced accordingly. 


SLATER INDUSTRIAL SCHOOL AID FOR COLORED RACE. 


The Slater Industrial School for colored people has done 
more to uplift and educate colored people;..perhaps, than any 
other institution in the South. The school buildings, land ahd 
appliances have cost $65,000. It is the third colored school in 
importance. So great is its influence that the Staté Legislature 
has offered the trustees $12,000 if they will raise the same 
amount. It is totally impossible for them to meet this offer, 
as they have strained themselves to the extreme limit to bring 
the institution to its present worth. If each reader of this ar- 
ticle sends 25c. to aid the school, it will multiply four times 
when it becomes brick. and mortar, as the students and friends 
of the school will do the construction work when the materials 
are furnished. The educating and christianizing of the colored 
people is not a local matter, but a national one. It makes them 
self-sustaining, better citizens, and eliminates race friction. 

Many girls, trained nurses, graduate yearly, whose services 


are in demand by wealthy white families. The school is at 
Winston-Salem, N. C. 
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CORN, TOMATOES, PEAS, Etc. 


<Sanitary Plunger Tomato Filler 


<€Sanitary Continuous Exhauster 


<Sanitary Liquid Filler 


The “WONDER” stands alone 


It REALLY IS the only Practical 
_Continuous Cooker on the market 


Steam 
Engines 


\ ALL 
SIZES 


Upright 
Horizontal 
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The California Market 


Lack of rainfall causing some trouble in the growing of peas, beans, asparagus etc., but 
rain would damage cherries—The question of moving the 1916 salmon pack a 
serious one—Salmon fleet may go into freight carrying business—Coast Notes. 


Reported by Telegraph 


San Francisco, Cal., April 28, 1916. 

Suffering from Drouth.—Although the rainfall for the sea- 
son in California is well above the normal, some crops are suf- 
fering from a lack of top moisture, there having been no rain 
since the first of March. During January and February the 
precipitation was very heavy and deep snows fell in the moun- 
tains, making the outlook very favorable for a splendid season, 
but of late conditions have been less promising. Orchards are 
not suffering frum a lack of moisture, but such crops as aspar- 
agus, peas, beans and all early vegetables would be greatly 
benefited by a rain. A storm at the present time would do 
some damage to cherries, which are now ripening, as well as to 
strawberries, but on the whole would be highly beneficial. 


Salmon.—wWith the departure of the salmon packets from 
San Francisco to the fishing grounds of Alaska and the in- 
creasing scarcity of off-shore tonnage and the increased cost of 
water transportation, speculation is beginning as to how the 
pack of salmon to be put up this season will be marketed. 
Freight rates are from three to six times what they were two 
years ago and space is becoming almost unobtainable. If con- 
ditions continue to go on as they have been for several months 
past, it is feared that there will be no vessels to carry much 
of the pack to England, no matter what rates may be offered. 
The Alaska Packers’ Association, which owns the finest fleet 
of sailing vessels under the American flag, is understood to be 
giving this question serious consideration and has thoroughly 
investigated the proposition of sending its own ships to Eu- 
rope with the portion of its pack sold for delivery there. It is 
believed that by sailing direct from Alaska and passing through 
the Panama Canal the salmon packets could deliver their car- 
goes in England and return to this port with freight in time to 
outfit for the next season’s pack. Figuring the rate on canned 
salmon from here to London at $40 a ton, the trip might be 
profitable, even if no other tonnage were available at the time. 
This year the Association refused many tempting offers to 
charter or sell vessels of its fleet, but only one charter was 
made. The Star of Holland was sent to Australia and is now 
returning to this port by way of Chili, earning more than 
$200,000 on the trip, according to the estimates of shipping 
men. There is a possibility that in the event of the war con- 
tinuing a number of vessels of this concern will be in the 
freight service next season. In the past these vessels have 
left San Francisco for Alaska with cannery supplies in March, 
returning with salmon in September. During the summer they 
are laid up in Northern waters, while for five months during 
the fall and winter they are laid up here. It is believed that 
at least twenty-five of them could be used for trans-oceanic 
service, with an aggregate carrying capacity of 60,000 tons. 
The Russian Government is now offering $40 a ton for trans- 
porting freight from Pacific Coast ports to Vladivostock, and 
there are immense quantities of freight available for the re- 
turn trip. Shipping men estimate that the fleet of the Associa- 
tion could earn at least $1,800,000 a year operated in between 
seasons as a side issue, this being equivalent to four years’ 
earnings from the salmon industry. 

Minimum Wage Goes Into Effect.—The rules laid down by 
the State Industrial Welfare Commission affecting the hours of 
labor of women and minors employed in canneries in Cali- 
fornia, as well as the wages paid them, have gone into effect. 
The minimum wage for experienced workers is sixteen cents per 
hour, while at least thirteen cents an hour must be paid those 
who have had less than three weeks’ experience. Overtime is 


to be paid for at an advance of twenty-five per cent over the 
regular rates and seventy-two hours a week is the maximum 
time that women or minors may be employed. 

The California Fruit Canners’ Association recently offered 
the trade a small job lot of No. 2% whole uncored pineapple 
in juice at $1.35. This stock had been packed for the fine hotel 
trade of France and Germany, but could not be delivered. It 
is closely sold up on the regular lines and will shortly be offer- 
ing futures, as it is now but a short time until packing opera- 
tions will be commencing. 

As War Plants.—Commencing with the first of May an in- 
dustrial survey of San Francisco and its suburbs, such as Oak- 
land, Berkeley, Alameda and Richmond, will be made to deter- 
mine the number of manufacturing plants here, their equip- 
ment, maximum output and adaptability for use by the Federal 
Government in the event of war. A fund of $40,000 has been 
raised with which to pursue this work, among the contributors 
being the California Fruit Canners’ Association, the American 
Can Company, the Schmidt Lithograph Company, Sussman, 
Wormser & Co., Libby, McNeil & Libby, J. H. Newbauer & Co., 
the Union Lithograuh Company, Henry F. Fortmann, A. C. 
Baumgartner and R. I. Bentley. 

Coast Notes.—The Workman Packing Company has com- 
pleted the erection of a two-story concrete canning plant at 
Seventh and Harrison streets, San Francisco, at a cost of 
$75,000. Tamales and other Mexican delicacies are to be 
packed here. 

The Pacific Vinegar and Pickle Works has cancelled all 
prices on catsup, having disposed of all of last year’s pack. 
The head office of the concern is located in San Francisco, C. A. 
Davis being the general manager. 

The Lewis Packing Company, manufacturers of food spe- 
cialties, has moved into a new building on Columbus avenue, 
San Francisco, erected at a cost of $30,000. 

W. M. Munroe and J. E. Frymier have purchaser the tuna 
packing plant at Long Beach, Cal., formerly operated by the 
C. E. Pierce Company, of San Francisco, and will conduct it 
under the name of the Golden State Tuna Packing Company. 
Mr. Frymier, who will have charge of the plant, was formerly 
secretary of the Los Angeles Tuna Canning Company. 

The Nevada County Cannery, of Grass Valley, Cal., is pre- 
paring to make a large run on beans this season. J. S. Corey 
is managing director. 

Reports from the canneries in Tulare county, Cal., the 
great peach-packing center of the State, indicate that there 
are now less than 20,000 cases of fruit on hand from the pack 
of 1915. Preparations are being made there for a record pack 
this season. 

The plant of the Central California Canneries at Yuba 
City, Cal., is being overhauled and new equipment installed 
under the direction of Manager Art Hill. 

At the annual meeting of the stockholders of the Placer 
County Growers’ Canning Association, held recently at Lincoln, 
Cal., the following directors were chosen: A. Fereva, John 
Adams, C. V. Freed, John A. Livingston and H. W. Hansen. 

The Lindsay Olive Growers’ Association, of Lindsay, Cal., 
has chosen officers as follows: President, W. B. Kiggens; vice- 


president, W. A. Bohland; secretary, R. W. Fonn, and treas- 
urer, A. N. Moss. 

The Utah Canners’ Association has engaged R. E. Walker, 
a railroad man of Salt Lake City, as its permanent secretary, 
and will establish headquarters at Ogden. 

Joseph Durney, of the Griffith-Durney Co., of San Fran- 
cisco, is visiting the Eastern distributing trade. 

“BERKELEY.” 
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Anchor Caps and Sealing Machines 


at Panama-Pacific International Exposition 


TO THE TRADE:— 


The United States District Court in New York has just decided that 
caps and machines offered and sold to the trade by the Perfection Cap 
and Can Company of Cleveland, Ohio, are infringements of our patents. 
The suit was brought against E. Pritchard, as a user of Perfection caps and 
machines and was strenuously defended by the Perfection Cap and Can 
Company. Judge Learned Hand in his decision broadly sustains our 
patents and finds the Perfection caps and machines are infringements. 


Other users of Perfection Cap and Can Company’s caps in imitation 
of ours, and of machines for attaching such caps, are notified that any use 
of these caps or machines after the receipt of this notice will render them 
liable to immediate suit in the Federal Courts for an injunction and an 
accounting for damages. ; 


In justice to ourselves and our many licensees, we cannot permit 


infringement of our patents. The trade is warned that — infringement 
wherever found will be prosecuted. 


Almost without exception, our customers have appreciated the 
quality of our service, our caps, and our machines, and they have refused 
to encourage the attempted appropriation of our caps and machines by the 
Perfection Cap and Can Company. For this friendly and considerate 
recognition we offer both our thanks and our acknowledgements. 


Anchor Cap & Closure Corporation 


April 20th, 1916. BROOKLYN, N. Y. 


Awarded 
Grand Prize (Highest Award) 
Medal of Honor 
Gold Medal 
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Seattle ‘Salmon Market 


Spot salmon so well sold up that all operators are working on futures—Not much change 
in spot prices—An obnovious law again sought by the politicians—Prices on Oregon 
canned cherries announced—Notes ofthe. Northwest. 


Reported by. Telegraph 


Seattle, Wash., April 28; 1916. 
Salmon— Most brokers and packers are now moreé«ititer- 
ested in futures than they are in spots. 
that most brokers and packers have sold out completélyand 
are now devoting all their time and energy toward lining up 


new business for distribution out of the 1916 pack. They are 


meeting with a good deal of success along this line. One 
' Seattle broker reports having sold two 30,000 case packs this 
week, the sales having been made, of course, subject to ap- 
proval of opening prices. 


The question of opening prices, always much discussed, 
is commencing to receive a good deal of attention. An open- 
ing price of not less. than 90 cents:on pinks'seems-~to be what 
most brokers now believe will be made. Not having any-real 
say in the matter of naming opening: prices, however; and not 
knowing what the pack will be, and not knowing: what the de- 
mand: will be, it is easy to see that nobody really knows very 
much about what will happen, but people will talk and predict, 
and, as stated above, they ‘“dope”.all points to at least 90-cent 
pinks this fall. It is admitted, however, that peace in Europe 
will have a lot to do temporarily at least with the future de- 
velopments of the canned salmon market. 

The European demand has been so good the past season 
out of the 1916 pack, referred to above; were domestic sales. 
that the domestic trade has, to a-certain extent, been neglected, 
although it is worthy of note that the two sales of 30,000 cases 


The price on spot salmon does not advance much. Quota- 
tions named last week, namely, 80 @85c:for pinks and 75c for 
chums and $1.50 for reds, still prevail. The holders of spot 
stocks can be counted on the fingers of one hand. They are 
not worrying about what is to happen and neither are the 
other packers: who have cleaned up and are: busy on other 
matters. 


One of the things troubling Puget Sound and other Wash- 
ington canners of fish and fruit is the proposed initiative first 
aid measure which certain labor interests are trying to bring 
before the voters at the fall elections. An initiative first aid 
bill was defeated last year, but the fight is now being renewed. 
Will Lowman, of Anacortes, Wash., and E. A. Wright, of Bel- 
lingham, Wash., prominent salmon canners, recently appeared 
before the Superior Court of Thurston County, where an in- 
junction is being sought to restrain the Secretary of State from 
putting the bill on the ballot. They both testified that if this 
bill passes it will drive salmon canneries out of the State, pre- 
sumably to British Columbia. They testified that such a Jaw 
would be confiscatory and raise the price of canned salmon to 
the consumer. 


The domestic demand for spot salmon for the spring and 
summer trade is disappointing. Brokers are commencing to 
feel that “there ain’t going to be no spring business.’”’ They 
can hardly account for this except that the Eastern jobbers 
expect to get all the fish they want for summer delivery out of 
early 1916 deliveries. Freight congestion may make early de- 
liveries more difficult than has been the case during the past 
few years. 

Fruit.—Oregon canners have named opening prices on the 
goods they expect to put out during the coming season. The 
prices f. 0. b. Portland are as follows: Royal Ann cherries, 
$2.25 special extras; $2.00, extras; $1.90 extra standards; 
$1.70 standards in No. 2% cans. Pears, $2.10 special extras; 
$1.80 extras; $1.60 extra standards; $1.45 standards; $1.25 


“seconds. 
‘tras; $1.30 extras; $1.10 extra standards; 90c standards. 
This is due to'thée*fact 


Green gage and yellow egg plums, $1.40 special ex- 


‘Determined efforts are being made by the Puyallup and 


“Sumner Fruit Growers’ Association to have east-bound freight 
twfates on canned foods reduced from Western Washington 


points to Eastern destinations. The association wants the rate 
from Puyallup reduced from $1.10 to 99 cents per hundred. 
W. H. Paulhamus, manager of the association, has already 
taken the first steps toward bringing about this reduction in 
freights. 

The Puyallup plant this season will put up a’considerable 
quantity of preserves. The association already has approxi- 
mately $90,000 worth of orders for preserves. So much of this 


* business has been booked, in-fact, that 'Manager Paulhamus 


states that he is advising brokers not to send in any additional 
orders, for the reason that the association will be unable to 
make deliveries. 

The present indications are that the pack of rhubard will 
be exceptionally large. The crop is the largest ever grown in 
the Puyallup Valley. The shipping season is still in full swing 


- and canning will not start for some time. ‘As a result of the 


brisk demand for gallon pie goods from Pacific Coast logging 
camps and saw mill commissaries, the prospect for moving a 
large quantity of rhubarb is very bright. 

“SALMON.” 


DECISION ON SERIAL NUMBERED LABELS. 


. Herewith is the official ruling in the matter of labels bear- 
ing the serial number: 


It has been made to appear that (1) dealers in food and 

' drugs have on hand a great many. labels and containers printed 
or marked prior to the date of Food Inspection Decision 153 

(May 5, 1914); (2) these labels and containers bear the legend 

“Guaranteed by (name of guarantor) under the Food and 

Drugs Act, June 30, 1906,” or a serial number issued by the 

United States Department of Agriculture, or both; (3) these 


- labels and containers, when so printed or marked, complied 


with the Rules and Regulations for the Enforcement of the 
Food and Drugs Act in effect at the time; and (4) great finan- 
-cial loss will result to such dealers, through their inability to 
use these labels and containers, if Regulation 9, as amended by 
Food Inspection Decisions 153 and 155, be enforced beginning 
on May 1, 1916. E 
Accordingly, proceedings under the Food and Drugs Act, 
based on the shipment in interstate or foreign commerce, or 
the sale in the District of Columbia or the Territories, prior to 
May 1, 1918, of any article of food or drugs, will not be insti- 
tuted solely on account of the fact that the label thereon or 
the container thereof bears the legend “Guaranteed by (name 
of guarantor) under the Food and Drugs Act, June 30, 1906,” 
or a serial number issued by the United States Department of 
Agriculture, or both, upon it being established that such label 
or container was so printed or marked prior to May 6, 1914. 
D. F. HOUSTON, 
Secretary of. Agriculture. 
BYRON R. NEWTON, 
Acting Secretary of the Treasury. 
E. F. SWEET, 


Acting Secretary of Commerce. 
Washington, D. C., April 18, 1916. 
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“ANDERSON-BARNGROVER. MFG. CO., San Jose, Cal. §. 0. RANDALL’S SON, Baltimore, Md. 


sIDEAL 
- CONTINUOUS 
AGITATION 
COOKER 


VARIABLE 
DISCHARGE 


‘Compact, ‘simple and substantial construction in addition to the gentle, uniform 
and continuous roll imparted to the cans in this machine entitles it to the foremost 

uplace imthe:ranks of Agitation Cookers. Our sales so far this year substantiate 

. this claim.as we. have sold: several well known Canners, each two to three of these 

:-machines,. and :they tried out the other make of continuous agitation Cooker last 
season. It costs nothing to investigate—write us to-day. Now! 
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Good Books for your Office: 


_-1—A Complete Course in Canning. 
.2—How to Buy and Sell Canned Foods. 
3—A History of the Canning Industry. 

4—The Canning Trade Almanac. 
5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 
THE: CANNING TRADE, Baltimore, Md. 


The Journal of the Canning Industry. 


PUBLISHERS OF THE INDUSTRY’S LITERATURE 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY, 


A. I. Juper, - - Manager and Editer. 
Baltimore and Molliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


Tum Canning is the only paper published exclusively 
in the interest of the Canmed Food Packers of the nema States and 
Canada. Now in its 38th Year. 


TERMS OF SUBSCRIPTION, 


Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 5 Cents each. 
ADVERTISING RaTES.—According to space and iain. 
Make all Drafts er Money Orders payable to Tam TrapDxE Co. 
Address all communications te Tak TRaDE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THR 
Canning Trapx for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but aneny- 
mous letters will be ignored. A. I, JUDGE, Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class matl matter. 


BALTIMORE, MONDAY, MAY 1, 1916. 


EDITORIAL JOTTINGS. 


A Correction.—In our issue of March 20th we stated 
that the Government Trade Commission had pronounced 
against the practice of guaranteeing prices against de- 
clines, and warned our readers against the further em- 
ployment of this custom. Our remarks caused interest 
in all lines of trade throughout the entire country, and 
much correspondence has resulted. 

In stating that the Federal Trade Commission “had 
pronounced” against this practice we were in error, and 
used these words inadvertently, as the Commission has 
made no such ruling. There has been objection made to 
the Commission on this practice, but as yet there has 
been no hearing held. 


THE CANNERS’ TROUBLES. 


In our Weekly Review of last week we quoted the 
question of an inquirer from the Central West, as to the 
cause of the low prices of canned foods, while all other 
commodities in the country were advancing; but we did 
not attempt to answer fully. 


Now we are in receipt of the following letter froni 
the same packer : ace 

“We are disappointed that you did not give us 
your opinion. We all have ours, and may be if we 
put’ them all together, and discuss the matter, we 
could find a reason for the low prices. We must 
confess that we are in the dark. With all articles of 
food extremely high, canned vegetablés ought. not 
to sell below cost. This shows an yroonpieee condi- 
tion of affairs. 

It is entirely wrong, and there’ ‘tiever Was a 
wrong that could not be corrected by- concerted ac- 
tion. There are two things that we are up-against: 
the jobber, who is organized, and who endeavors to © 
control prices. If the canner asks a living price, the 
jobber becomes incensed, and says: “You will not 
get it.” Therefore he goes out to restrict consump- 
‘tion. The retailer is instructed to go slow on corn, 
peas or what not; he puts the price up to‘a point 
that is prohibitive, and the consumption ‘dwindles. 
The canner who is short on his sales, who has a good 
trade at profitable figures, does not want to see the 
price advance for fear the acreage will-increase and 
his trade will be affected. These are sort of “dog-in- 
the-manger” tactics, and we do not think they are ° 
legitimate. 

The chain-store people are working differently. 
They buy the goods as low as possible—as a general 
thing the very best quality—and sell them at a legiti- 
mate profit. That they are on the right road is best 
evidenced by their success. They are increasing rap- ; 
idly and may prove to be the Moses in the canning 
business. 

We do not expect you to answer us personally, 
but we would like to read your answers editorially. 
Speak out frankly and freely, without regard to re- 
sults. You have the courage of your convictions, 
and if you can start an agitation, it will result in some 
good, we know.” 

The writer is undoubtedly correct in his assumption 
that a thorough and general discussion of the troubles to 
which the canners are subject would result in general 
benefit ; but we would like to ask him how is he going to 
get this discussion? We will willingly give the space 
and will welcome the opinions, but the number who will 
take part in the discussion, we warrant, will be found ex- 
ceedingly small. In a multitude of minds there is wis- 
dom, and here is a way to extract it. Will you be one to 
take part? Let us hear from you. 

This very question of the low prices of canned foods 
—to the canners or manufacturers, for the consumers are 
paying as much as ever for them, though no more than 
they have been doing for years—was admirably handled 
by Judge Covington in his address at Wilmington. We 


promised to give you the full text of this address this 
week, but again we have been prevented, and will have 
to put it off until next week. 

It is not possible to cut into a subject of this kind 
without hurting someone's feelings, and although our cor- 


. 


THE SANITARY CAN | 


WITH THE | 


SANITARY GASKET | | 


| THE Canning TRADE 29 | 
| 
| 
| 
i 
| 
i 
} | 
i 
| 
| | 
Al 
i) 
Wii 
Hi 


respondent bids us speak freely and without reserve, it is 
not always well to do so. In fact, he might be the first 
one to feel offended if we said, for instance, that until the 
canners, as a body, become better business men, they can 
expect no relief from the present oppressing conditions ; 
or in even plainer parlance, they will be preyed upon as 
long as they are “easy.” The jobber needs every case of 
canned foods packed, and will take it and will pay a price 
that will show a profit, year in and year out, just as soon 
as the canners are in a position to demand that price. 
And this is not a question of organization, but rather of 
education. 

Briefly, we would like to ask our inquirer, if he 
knows another line of manufacture that produces any 
volume of goods, and then makes absolutely no effort 
towards marketing it? Does he know any other line that 
bends its entire energy towards production and does 
nothing whatever towards distribution? And can any- 
thing but below-cost prices be expected where such sys- 
tems are employed? 

Until the industry has been educated to the neces- 
sity of better business: procedure, there can hardly be ex- 
pected any relief such as is saught. For when this edu- 
cation has been accomplished, there will be no longer the 
jealousy between canners, that causes every canner to 
distrust his fellow-canner, and through this distrust to al- 
low the disturbance of the market and resulting low 
prices, now complained of by the inquirer. Yet when we 
refer to this need of business education, there are many 
who will take offense, because it does not apply to them; 
but if they will stop to think, it does apply to the many, 
‘and it is the many who are causing the trouble. When 
the industry packs its goods, sells its goods and insists 
upon the price it knows is right and proper for the goods, 
it will get that price and not before. 

But we ask your opinion, and expression from you. 
Let us have a discussion. We will welcome anyone and 
everyone in this debate. 


The Pacific Coast salmon packers are preparing for the 
coming season and many vessels are leaving San Francisco and 
Seattle ports loaded with supplies and cannery workers. 


It is desired that the present law of New York State in 
regard to work hours of women be so amended that the Indus- 
trial Commission will have the right to permit overtime work, 
in ease of emergency. This will be along simliar lines as prac- 
ticed in the Industrial Commission of Wisconsin. 
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ECONOMY IN BUYING QUALITY ‘CANNED: : 
FOODS. 


By George W. Drake. 
In Housewife of America for April, 1916. 


That economy is today the watchword of every householdj«. 
no one questions; in fact, I doubt very much whether there is: 
another word known to civilization around which centers so> 
much of the world’s deepest thought. Economy reaches evergjr, 
avenue of life, from the home to international problems, en«: 
grossing the attention of the mightiest intellects, as well as« 
the most simple. All have their part to perform and recog 
nize that in the end it is profound, subtle economy that wins.+ 

The housewife, therefore, has no small question to settle'+ 
when her groceryman presents, in response to her inquiry, two 
cans of corn, which she examines very carefully, being only ablei- 
to see the exterior; both cans look attractive; she is beginning: < 
to think that her choice will be a matter of the prettiest labelz’ 
but when the merchant informs her that the price of one can~ 
is six cents and the price of the other is twelve cents, she be-- 
gins thinking of the contents of the can and again carefully:> 
examines the labels, when she discovers that one can is so 
called fancy, while the other is so-called standard. After care=« 
fully debating the question to herself, she concludes that, aftér:- 
all, they are both corn, one doubtless as sanitary as the others. 
but by buying the cheaper can she can make a saving of one« 
hundred per cent and thus add her mite in helping to solve the « 
great question of the world’s’economy. This may seem trivial 
at first thought, but let me say to:you it is the greatest question: 
with which our industry is confronted and holds within its:< 
grasp the future of the canning business, because every day> 
there are thousands of individual questions being settled like <« 
the above, which unfortunately is against the best interests of» 
both the consumer and the manufacturer. It will be my purs-. 
pose to tell you briefly why the best interests of the consumers; 
and the manufacturer suffer by this decision and the difference« 
of the contents of the two cans of corn. 

Before doing this I want'to getclearly before the mind 
things: First, that:all corns eanned with an idea of a givem= 
consistency (density or thickness); second, the more maturer? 
(old or tough) the corn is before canning, the more liquid has» 
to be added, in order to get the consistency mentioned. In a= 
nutshell, the tendered (younger) the corn when being canned* 
the less syrup or water; the older (tougher) the corn whem= 
being canned, the more syrup or water it requires to give thm« 
consistency mentioned. The difference in the liquid used in thes 
cheap corn and that used in the higher priced is that the latter:- 
has a syrup made of 150 pounds of the very best granulated< 
sugar and 14 pounds of salt to 100 gallons of water, while the « 
cheap corn has nothing but the salt; in other words, the syrup:: 
for the fancy corn costs the canners 11 cents per gallon and“ 
the cheap corn 7 mills per gallon. The reason I am telling yow:: 
this is because I am going to use it directly. 
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of labeling suits mighty -well.. Nothing jetties “it. Lots of: 
difference between. an. automatic ‘labeler’ and:‘one that is not. 

‘‘Hit and miss’’ don’t pay. Long:ago:wetried-to. get what 
we are now s0 proud to show—The Knapp.Automatic. These 
machines give splendid results, madé for one size can or ad- 
justable.. 

Our rebuilt labelers: are - up-to-date; all ‘new. but» the: frames. 

We guarantee them fully. 


Write us for proposition on ‘new. or.-rebuilt. 1abelers 


The FRED. H. KNAPP’ COMPANY 
Baltimore = = = Maryland 


Berger .& .Carter Co.; San Francisco, Cal. The Brown-Boggs:Co.: Lid., Hamilton;: Ontario~ 


FOR: RUSTY CANS > 
Also; colored -lacquers for all 
cans new or old. 


tect cans before they rust and 
save on “swells, - rusties’’, 
clause. 


JOHN G. MAIERS’SONS 
BALTIMORE, MD. 


EACQUER 


H. D. DREYER’ & CO., Inc. 


MANUPACTURERS™ 


BOXES and BOX SHOOKS for the CANNER 


ALICRANNA AND SPRING STREBTS,.. BALTIMORE 
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The average NET CONTENTS of a can of corn is 20 
ounces. The cheap corn has from 8 to 12 ounces of salt and 
water and 8 to 12 ounces of mature corn per can, which is de- 
pendent entirely upon the maturity or age of the corn. The 
fancy corn has from 2% to 3 ounces of syrup, as described 
above and 17 to 17% ounces of young tender, sweet corn. The 
story from a commercial point of view is this: When you buy 
a can of cheap corn, you are buying from 8 to 12 ounces of 
water, with a little salt in it and an equal amount of mature 
corn, for which you pay 6 cents. It will cost you 3 cents to 
serve it at least, which makes you total cost 9 cents. 
will watch the offall of your table you will discover that fully 
90 per cent of the corn served is thrown away, in lieu of which 
other foods are consumed, which means you are only getting 
10 per cent service out of your investment; in other words, you 
are loosing or throwing away 8 cents and 1 mill of your total 
investment of 9 cents. No economy in this. ‘ 

When you buy a can of fancy corn, you are getting twice 
the amount of corn and one-fourth the liquid. Cans cost 
money, water is very common and cheap. Don’t buy canned 
water when you want FOOD. You will find no leavings when 
real fancy corn is served. This means a full 100 per cent ser- 
vice on your investment, besides the saving on the foods con- 
sumed in lieu of the poorer corn. Unfortunately for our busi- 
ness, but few of our housewives realize the real food vaiue of 
canned corn. The facts are the food value of a can of real good 
corn is equal to three times its price of any of the other staples 
like meat, and can be consistently served with results that will 
prove the truthfulness of that statement. 

Economy with efficiency is, therefore, the secret of the so- 
lution of the problem of the high cost of living. 


That British Government order for six hundred million 
cans of stew to be delivered within the year is causing much 


talk and some doubt. Is it all true, partly fiction or entirely 
a dream? 


One of the Pacific-American Fisheries Company’s tenders 
was swamped off Rachel Island, while bound for the Alaska 


canneries, and all on board are reported lost except one deck- 
hand, who succeeded in reaching land. 


If you 


A SUGGESTED CAMPAIGN IN FAVOR OF THE 
STEVENS BILL. 


By James A. Arkin. 


Much has been heard of the Stevens Bill recently, and while 
sentiment is slowly growing in its favor, more drastic action must 
be taken by all persons interested if favorable results are to be ob- 
tained at the coming session of Congress. 


‘a post-card campaign along the following lines should produce 
results : 


Let each individual retailer mail a post card daily to the Con- 
gressman from his district, and also one to his Senator. On this 
card let there be some pertinent reason given why the Stevens Bill 
should become a law. Every wholesale house, every manufacturer, 
every retailer, every organization of wholesalers, of manufac- 
turers, of retailers and of clerks should do likewise. 


The cost of such a plan to any one concern or individual would 
be but two cents per day. Cards could be sent for one hundred 
days at a cost of but two dollars. 


Suppose this plan was adopted by individuals and organizations 
all over the United States and the campaign carried on for one 
hundred days. What effect would it have on the lawmakers at 


. Washington? Imagine thousands of cards pouring into the capital 


daily; hundreds to each Congressman and Senator. 
well afford to overlook the demands made? 


Every merchant can give a hundred reasons why the Stevens 
Bill should become a taw. For the purpose of the above campaign 
these should be presented in a concise, snappy and to-the-point form. 
No stereotyped rules should be followed, ‘but rather an endeavor 
should be made to instill a personal note into each communica- 
tion. 


The writer sincerely hopes if this plan is considered feasible 
that all trade papers and other publications interested will copy— 
that it may be given the widest publicity—The Stirring Rod. 

The Stevens Bill enables the canner to set a retail 
price upon his goods. This is a thing the canning indus- 
try needs badly, as you will see when you read Judge 
Covington’s address next week. The canners and supply 
men should join this post card crusade for the Stevens 
Bill. There is too great a difference between the canner’s 
and the retailer’s prices on canned foods.—Editor. 


Could they 


EAST BROOKLYN BOX CO. 
BALTIMORE 


PACKING BOXES and SHOOKS 


Car, Cargo and Auto Delivery 


MD. 


GUARANTEED MACHINERY 


FOR 


at Panama-Pacific Exposition. 


CANNERS AND PRESERVERS 


44 MARKET PLACE 
BALTIMORE 


222 N. WABASH AVE. 
CHICAGO 


— 
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INVINCIBLE GRAIN CLEANER CO. 


SILVER 


Copy for this Advertisement 
was written in December, 1915 


We have always said that when we could 
get a Placer, THAT WOULD PLACE 
WITHOUT WASTE, we would use it. 


We have it and it goes with the IN- 
VINCIBLE Husker. If you saw it at 
Louisville, you know that it is right. 
It gives an end movement of four inches 
or as much of it as is necessary, but 
NEVER TOO MUCH. NO WASTE 
WHATEVER. 


Our ear straightener is rather nifty. 


CREEK, N. Y. 


EXPENSIVE ECONOMY 


Last Spring many cotton growers in their 
efforts to reduce expenses in readjusting 
themselves to war-time conditions, used less 
than the usual amount of fertilizer. Last 
Fall those farmers found that their losses 
from decreased yields and poorer quality 
crops were greater than their savings from 
the use of less fertilizers. It was expensive 
economy. 

Growers of Canners’ Crops should profit by 
the cotton growers’ experience and not make 
the same mistake in planting their Spring 
crops. Packers of canned foods can assist 
the growers by getting in touch with us and 
learning of our lines of co-operation. 


SEND FOR OUR FREE BOOKLET 


SOIL IMPROVEMENT COMMITTEE 


of the National Fertilizer Association 
EASTERN OFFICE: 


1428 Munsey Building |= BALTIMORE, MD. 


SANITARY FILLING TABLE and EXHAUSTER 


MADE TO DELIVER TO ANY EXHAUSTER 
Nothing can accumulate on this Table and Sour. 
Price $150 Table & Exhauster $275 


Used on the market four years 


Tried side by side with the so-called best power fillers produced, this 
Sanitary filling table proved the best way to pack- into sanitary or open 
top cans; it gives the largest number of cans per ton, and less expensive to 
operate. 

Large and small packers are using them. Never forget that hand 
packed cans are the ready sellers, with most profit. Give your order 
early, or you may not be able to get it filled this season. 

TESTIMONIAL; One of many 

“In answer to yours of the 23rd, wish to say that your Sanitary 
Filling Table for No. 10 cans, that I used last year, was entirely sat- 
isfactory ; one man being able to fill 15,000 cans a day —_: 


Read it again and think, let your brains make money for you. 


SOUDER MFG. C0., Bridgeton, N. J. 
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UNITED STATES IS FAR IN THE LEAD. 


Last Year Surpassed in Manufactured Exports—Other Nations 
Crippled by War. 


The United States is now the largest exporter of smanufac- 
tured articles among the nations of the world. 


This tfact is demonstrated in a compilation made by the 
National City Bank of New York, which shows that during the 
calendar year of 1915 this country exported manufactured articles 
worth $1,784,000,000,i which exceeded by $350,000,000 the value of 
Great Britain’s exported manufactured articles. 


Exports of Nations 


Thettotal value of manufactures exported from the United 
States in the calendar year 1915 was $1,784,000,000; those from 
Great Britain, $1,426,000,000; France, $350,000,000; Italy, approxi- 
mately, $225,000,000; Canada, approximately, $150,000,000; sSpain, 
$121,000,000; India, $143,000,000. No figures are available regard- 
ing the 1915 exports from Germany, Austria-Hungary or Bel- 
gium, but doubtless they were, under existing circumstances, ex- 
tremely small. 

Great Britain, Germany, France, Belgium, Austria-Hungary, 
Italy and Spain are, aside from the United States, ithe world’s 
chief exporters of manufactures. In recent years the United 
States has held third irank in exports of manufactures, those 
from Great Britain and German being larger than from the 


United States, 
Before the War 


In 1913, the year immediately preceding the war, the exports 
of manufactures from Great Britain were $2,001,000,000, those of 
Germany !$1,607,000,000, those of the United States $1,177,000,000, 
France $718,000,000, Belgium, approximately, $450,000,000, Aus- 
tria Hungary $361,000,000, Italy $321,000,000, Netherlands $257,- 
000,000, Japan $241,000,000, Switzerland $198,000,000, Spain $51,- 
000,000, India $139,000,000, imaking it apparent that the United 
States, which ranks as the largest exporter of manufactures in 
1915, held third rank as an exporter of manufacturestin 1913, the 
year immediately preceding the war, and therefore the latest 
normal year in internationalitrade in manufactures. 
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Manufactured Exports 

The share which manufactures form of the total domestic 
exports of the principal countries of te world is, under normal 
conditions, as follows,| Great Britain, approximately, 80 per cent; 
Germany, 68 per cent; France, 58 per cent; Switzerland, 75 cent; 
Italy, 31 per cent; Austria-Hungary, 46 per cent; the United 
States, 48 per cent. In the calendar year 1915 the share which 
manufactures formed(of our exports was 51 per cent. 

—Greater New York. 


Somebody Wants—that old machinery, surplus 
seed, etc., and there is no way to find him so quickly 
as by an ad in the For Sale Columns of ‘‘THE 
Canning TRADE’’. Cost? Why it brings you money! 


Patent Applied For 


THE PERFECT PEACH SLICER 


Makes the orange slice. 
Silent rim drive. 
No belts to wear. 
4 to 10 slices as wanted. 


Every blade independent—can be re- 
moved instantly. 


Large capacity. 
No noise—no oil—no expense. 


All steel construction. 


E. J. JUDGE 


Canning Machinery 
268 Market St. 25 California St. 
SAN FRANCISCO 
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DAILY MARKET REPORT. Thursday, April 27, 1916. 


A 4-22 1 3s 3500 Standard .95 Spots Factory. 
Tomato Section National Canners’ Association. de 
—_—_— 1 3s-5s 3200 Extra 90 do do 
This report is compiled from figures which are furnished 1 38s 600 do 90 do do 
us by canners who are supporting this effort. 1 2s 600 do 65 do do | 
The Association assumes no responsibility for the accuracy : te wes Standard 97% Spots do 
of these figures beyond the compilation of the same. 
The states included in each group are as follows: 1 2s 6900 roe a a a. 
Group A—Maryland, Delaware, Pennsylvania, West Vir- 1 350 do 63% do do 
ginia, and the sections of Virginia known as Tidewater and 1 500 do 64 do do 
Eastern Shore. 1 2%s 100 do 81% do do 
Group B—New Jersey. 
Group D—Indiana, Ohio, Michigan, Illinois and Wiscon- 38 500 1.00 Balto. 
Group E—Missouri, Kansas, Iowa and Minnesota. yi 
Group F—Southwest Virginia, Tennessee, Kentucky, Ar- 1 10s 25 aes 3.95 do do 
kansas, Georgia, Mississippi, Louisiana, North Carolina and 1 1s 100 de 42% Futures ée 
South Carolina. 1 38s 600 do 80 do Factory. 
Group G—wUtah, Colorado, Nebraska, Idaho, Oregon, 1 3s-5s 1200 Ex.B.L. 92% do do 
North Dakota and South Dakota. 1 38s 600 do 1.05 Spots do 
Group H—California. B £27 1 “2% 10 do .72% Futures do 
F 4-27 1 2s 1800 Standard .75 Spots do 
Friday, April 21, 1916. 4-26 1 38s 550 do 86 Futures do 6c.all. 


Group Date of No. of Size Total Grade Price Spotsor 


Sale Gales Cases _  weteres We ought to acquaint ourselves with the beautiful; we 
A 3s ought to contemplate it with rapture, and attempt to raise 
2 700 do ‘95 ‘ao Factory. Ourselves up to its height. And in order to gain strength for 
1 1050 do .80 Futures do that, we must keep ourselves thoroughly unselfish—we must 
‘“ 1 2s. 200 do 60 do = not make it our own, but rather seek to communicate it; in- 
4- 1 2000 do ae Spots 0 deed, to make a sacrifice of i ho ; 
1 385% 86 do lac. 1.00 mary t to those who are dear and 
1 48 do do 1.07% do Del. N. Y. Precious to us.—Goethe. 
5 3s 12600 do 95 do Factory. 
1 i Futures d 
Law is universal, absolute. Every effect has a cause. As 
Saturday, April 22, 1916. we sow, we reap. Here are the simple facts of life. No striv- 
A 419 1 38 650 Standard .99 Spots Factory. ing, no effort of will or though can escape them. We forget 
4.20 1 2750 do 97% do do that the law of sowing and reaping applies not merely to put- 
4 500 do U L 97% do We M allow. ting the hand into the fire, but to the thoughts, the spirit we 
ma Factory. send out into the world.—H. W. Dresser. 
2 4000 do 15 do do 
1 200 do 15 do Balto. 
2 1s 350 do 45 do do 
1 10s 35 do 3.25 do do 
1 3s 300 do 95 do do 
2600 do do Factory. 
1 200 do 97% do do 
1 600 do 80 Futures do 
B 4-20 1 38 5% 2500 do ‘1.20 Spots. Del. Phila. 
1 6100 do 1.10 do do 
F 1 2s 600 do 62% Futures Factory 1 9 | 6 
1 2%s 300 do .80 do do 
Monday, April 24, 1916. ALMANAC 
OF THE 
A 4-21 1 8s 5000 Standard .95 Spots Philadel. CANNING [NOY STR. 
2 2400 do 95 do Factory. 
1 600 do 1.00 do Balto. 
1 3635 do .80 Futures do 
4-22 1 20 do 97% Spots do OTHE: FACIC 
3 4300 do 95 do do 
1 500 do 80 Futures do 
1 300 do 85 do do 
1 25 Fancy BL 1.10 do do 
1 2s 850 Stand. B L .60 do do 
B 4-21 1 10s 1000 do 2.50 do do 


Tuesday, April 25, 1916. 


A 4-24 2 28 150 Standard .77% Spots Factory. 
38s 4880 do 97% do 
1 550 do B L 82% Futures do 
Zz 200 Extra B L 1.00 Spots do 


Wednesday, April 26, 1916. COVERS THE CANNING WORLD. 


. eS 3.20 Spots Factory. Get The Habit: Keep your Almanac (you have 
do -80 Futures 
1 2s 5000 i, . One) hanging by your desk. When you want infor- 
4-25 1 1833 do Spots do mation, turn to it. It’s handy. If what you want is 
3 38s 1800 do 971% do do not there ask us. 
1 600 do 80 Futures do 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


Machinery For Sale. 


Machinery For Sale—Cont. 


For Sale—New Copper Steam Jacketed Kettles; three 20, 
four 30, one 40, one 50, five 60, three 80, three 100, two 125, 
and two 150 gallons capacity. Each kettle our own make, 
brand new, high grade, complete with stand and draw-off valve, 
thoroughly tested at 175 pounds; guaranteed for 100 pounds 
steam pressure. Subject to prior sale. Bargain for cash. 

Address HAMILTON COPPER & BRASS WORKS, 
Hamilton, O. 


Make Us An Offer: 
1 Burt Labeler, No. 2, Type B. 
1 Burt Labeler, No. 3, Type B. 
1 Smith-Townsend String Bean Cutter; 
tion. 
2 Hawkins Cappers. 
2 Auto Tippers, Chicago Solder Co. 


OTOE FOOD PRODUCTS CO, 
Nebraska City, Neb. 


Grader in con- 


For Sale—One Ayars Capping Machine, with double tip- 
per. One 20th Century Gas Machine for two-line plant, with 
tank. 

Two King Tomato Fillers. 

One Leak Testing Box. 

One Knapp Labeler for No. 3 cans. 

One Cyclone Pulp Machine. 

One Cox Scalder. 

One 15 H. P. Engine. Address 

CHAS. M. SCOTT PACKING CO., 
Dover, Del. 


For Sale—One U. S. No. 2 Automatic Jr. Gas Ma- 
chine. 

One M. & S. Upright Corn Silker. 

One 60-inch Colussus Sieve, complete for No. 4 size 
peas; perforations 12/32 of an inch. 

All in good condition and will be sold cheap. Ad- 
dress CAZENOVIA CANNING CO., 

Cazenovia, N. Y. 


For Sale—Two Hawkins Cappers, two Can Wipers, 
two Auto Tippers; all used last season and in first-class 
condition. As I have no further use for them, will make 
a very low price. Address 

F. F. HUBBARD, Canastota, N. Y. 


For Sale Cheap—Clipper Fan; Huntley best Pea 
Fan; Campbell Fan; White Viner Feeder, 1916; all new 
and cheap. R. P. SCOTT, 

Sinclair-Scott Co., Baltimore, Md. 


For Sale—One or two Sinclair-Scott Rotary Pea 
Graders, 40-inch sieves, built with 6 screens to each ma- 
chine, making 5 sizes of peas and with four extra sieves; 
all in good working order. Address 

BOX A-279, care The Canning Trade. 


For Sale—One Peerless Steel Hoist; six Open Ket- 
tles, 36x60; 19 single Bale Crates, 20 by 36. 
MUSSELMAN CANG. CO., 
Biglerville, Pa. . 


For Sale—Guaranteed to be in first-class condition, 
two 21-tube Haller Catsup Fillers, $75 each. Two Vilter 
Corking Machines, $75 each. One new 80-gal. Copper 
Kettle, $75. Four 7%2-spout Revolving Bottle Rinsers, 
$40 each. THE FRAZIER PACKING CO., 

Elwood, Ind. 


For Sale—The following Machinery, in good condi- 
tion, free on board cars Albion, N. Y.: 
nee Ayars Capping Machines, complete, at $100 
each, 
-One Haller 21-Tube Ketchup Filler, $125. 
Four Vilter Corking Machines, at $125 each. 
Four Ayars Tomato Fillers, 1913, at $50 each. 
aa Trescott Tomato or Apple Graders, at $30 
each. 
Three Jones Can Washers, at $25 each. 
THE BURT OLNEY CANNING CO., 


Albion, N. Y. 


For Sale— 


1 Remington Power Tomato Scalder. 
1 Sprague Continuous Steam Exhauster. 
15—40 inch three tier Process Crates. 
3—40 inch Open Kettles. 
1—12 Horse Power Steam Engine, in good condition. 
1 New Jumbo Gasoline Fire Pot. 
1 Lot of Shafting, Pulleys, Belts, etc. 
Prices will be made on all of the above for quick sale. 
JAMES S. McCLUER, 


Parkersburg, W. Va. 


For Sale—One Cox Tomato Scalder, in good order, 
large capacity. There is no better scalder in use; I am 
selling it because I have no further use for it. Address 


E. V. STOCKHAM, Perryman, Md. 


For Sale—Two Ulery -M-S Corn Silkers. 

Five Clipper (Ferrell) Viner Feeders. 

One Dekker Thistle Separator. 

One U. S. Power Pumpkin Cutter (some machine). 

One 50 H. P. Horizontal Steam Engine. 

One 35 H. P. Horizontal Steam Engine. 

Four Monitor No. 1 Cherry Pitters. 

One Mt. Gilead Hydraulic Press. 

Two Hawkins Wiping Machines. 

Three Sprague Model M Corn Cutters. 

Sixty Single-bale Retort Crates, standard. 

All the above in first-class mechanical and operative 
condition, and at bargain prices. Address 


FT. STANWIX CANNING CO., 
Irving, N. Y. 


For Sale—One 60 H. P. Upright Boiler, complete, 
with offset and 25 feet metal stack; made by Coatesville 
and nearly new. Also, one 60 H. P. Locomotive type 
Boiler on skids, in fair condition; no stack. Address 


JOHN W. BAY & CO., Perryman, Md. 


For Sale—One 1908 Burt Labeling Machine, No. 14574, 
including Motor to run same. 

One old-style Burt Labeling Machine (same does prac- 
tically as good work as later model). 

One Blakeslie Simplicity Can Righting Machine. 

One Moore Deep Well Pump, 5x10 head. 

One Wm. S. Haines Co. 14-inch Pump. 


LIBERTY BRAND CANNING CO., Dover, Del. 


Wanted and For Sale Ads—Cont. 
Machinery Wanted. 


Wanted—One Copper Kettle, 75 to 125 gallon capac- 
ity ; also a battery of Copper Kettles, varying from 10 to 
25 gallons each. Give lowest price. Address 

BOX A-280, care The Canning Trade. 


WANTED.—Two return tubular, horizontal Boilers, 
100 to 125 horse-power. Must be in first-class condition. 
State how long used, condition of each, price and all partic- 
ulars in first letter. Address, 

N. H. FOOKS & CO., Preston, Md. 


WANTED—One Box Nailing Machine, adjustable for can- 


ned food boxes. D. H. MILLER & CO,, 
Moneta, Va. 


Wanted—One or two Sprague-Lowe Flash Coils, 
with or without tanks. Give lowest price and full infor- 
mation. Address 

BOX A-278, care The Canning Trade. 


WANTED—One Cyclone Pulp Finisher; one Ayars 
or Sprague Syruper; one Remington Tomato Washer; 
one Revolving Bucket Table; one Single Line Exhauster ; 
one Ayars Sanitary Tomato Filler. Address 

‘ BOX A-285, care The Canning Trade. 


WANTED—One Second-Hand Ayars Sanitary Fil- 
ler, with Disk Delivery, for No. 3 Sanitary Cans, 1914 
Model or later; one No. 0 Monitor Thomas Scalder. Ad- 
dress “CANNERY,” Wyoming, Del. 


Wanted—Wood ‘Tank for water storage, 2-inch 
staves, capacity 1500 to 2000 gallons; must be in good 
condition. Address 

JOHN W. BAY & CO., Perryman, Md. 


Wanted—Six second-hand 6-Valve Sprague or Ayars 
Syrupers; must be in good condition. Address 
GIBBS PRESERVING CO., 
Baltimore, Md. 


Seeds For Sale. 


For Sale—Green late Refugee Beans, at $4.50 per 

bushel; true to type; germination, 98 per cent. Address 
HEROLD’S FARMS, 

Beamsville, Ont., Canada. 
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SITUATIONS WANTED—Continueg. 


WANTED—Position as Superintendent or Manager; six- 
teen years as manager of one factory; understand the game 
from contracting with the farmer, managing all help in the 
canning season; understand bookkeeping and shipping; under- 
stand the packing of tomatoes, Kiefer pears, sweet potatoes, 
pumpkin or squash, also preparing for market the refuse from 
tomatoes. Reference by permission, present employer. Ad- 
dress HIRAM VAN METER, Elmer, N. J. 


POSITION WANTED—By an experienced Salesman, for a 
line of fruit and vegetables, etc., through Western Massachu- 
setts. Am best acquainted with bakers’ supplies. 

HENRY M. DAVIS, Hampden, Mass. 


WANTED—Position as Superintendent during pea pack, 
or with firm building new plant or remodeling, installing ma- 
chinery, etc. Open from March 15th to July 15th. Address 

BOX B-263, care The Canning Trade. 


POSITION WANTED — By an expert Cook, in catsups, 
Chilli sauce, pork and beans, red kidney beans, tomato puree, 
sweet pickalette, salad dressing and other sauces; sober; 
steady; 17 years’ continuous experience; can give best of refer- 
ences. Address BOX B-248, care The Canning Trade. 


POSITION WANTED—As Superintendent and Processor 
on peas, corn, tomatoes, hominy, kraut, red kidney beans, pork 
and beans with tomato sauce. Can furnish the very best of 
references; married man and strictly sober; for the balance of 
the year or season. Address 

BOX B-282, care The Canning Trade. 


WANTED—Engineer Mechanic; must have boiler and en- 
gine experience, as well as experience with Ayars Pea and To- 
mato machinery, and Sanitary Can Company closing machines; 
state reference and salary required in first letter. 

LIBERTY BRAND CANNING COMPANY, 
Dover, Delaware. 


WANTED—Man on Sanitary Seamer; we use Johnson and 
Can Co. for 1916; state wages, reference, etc. 
CARTY CANNING CO., 
White Plains, Ky. 


HELP WANTED—A man who can boil tomato pulp, and 
can same in five-gallon cans. Answer to 
BOX B-271, care The Canning Trade. 


WANTED—Experienced Factory Manager in Corn plant, 
capable of packing good corn; must be sober and reliable; 
steady employment by year to right party. Address 

BOX B-267, care The Canning Trade. 


. WANTED—First-class Jam and Jelly Maker for British 
Columbia. Address BOX B-270, care The Canning Trade. 
HELP WANTED—A man who is experienced in the pack- 
ing of catsup, pork and beans and red kidney beans; give refer- 
ences in first-class letter and full particulars; position will be 
ready August Ist. Address 
BOX B-272, care The Canning Trade. 


SITUATIONS wanNTec 


POSITION WANTED—By wholesale grocer and manufac- 
turing expert, as manager, or to manufacture anything and 
everything in food products and grocers’ sundries, such as 
pickles, preserves, salad dressing, carbonated beverages, flavor- 
ing extracts, self-raising flours, jellies, jams, sauces, syrups, 
mincemeat, relishes, etc. Address 

BOX B-243, care The Canning Trade. 


WANTED—Position as Superintendent by high-grade spe- 
cialty man; by one who has had twenty years’ practical experi- 
ence, with some of the largest and most widely known corpora- 
tions in this country; am thoroughly familiar with the manu- 
facture of high-grade catsups, jams, jellies, pork and beans and 
other specialties. Full particulars as to experience and ability 
upon application. BOX B-274, care The Canning Trade. 


WANTED—Position as General Manager of Canning Com- 
pany. Twenty years of successful experience in building, equip- 
ing, packing and marketing canned foods products at a profit. 
Have financial responsibility; would invest after first year or 
when satisfied with connections. Extensively known to jobbing 
trade and canners. Strictly temperate; best of reference as to 
ability and character. Permanent location, with future pros- 
— is desired. Address BOX B-259, care of The Canning 

Trade. 


HELP WANTED—Competent Processor and Manager to 
pack peaches and tomatoes in West Virginia factory. Address 
BOX B-273, care The Canning Trade. 


HELP WANTED—FExperienced Sanitary Canmaker for 
Miami, Florida; man preferred who is familiar with Max Ams 
machinery; steady work and good opportunity for right party; 
state exprience and salary expected. 

PIN-AP-OLA CO., 1476 Broadway, New York City. 


HELP WANTED—FExperienced man that can pack fruits, 
vegetables, soups, meats, to come to Eastern Canada to take 
charge of Canning Factory now starting; state experience, 
salary wanted and recommendations. Apply to 

BOX B-284, care The Canning Trade. 


WANTED—Man who understands Sanitary Closing Ma- 
chine. Address BOX B-286, care The Canning Trade. 


MANAGER WANTED for an up-to-date Lithographing 
establishment; must be thoroughly competent; state qualifica- 
tions, references and salary wanted. Address 

BOX B-283, care The Canning Trade. 


WANTED—Superintendent Canning Factory; none but 
capable person need answer; qualifications and references, as 
well as salary expected, in first letter. Address 
JOHN M. JOLLY, St. Gabriel, La. 
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WONDERFUL LABELING 


That is the universal opinion of those who 
SAW the work of the NEW ERMOLD, 
operating at Louisville. 


Those who USE them, have long KNOWN 
this fact and BESIDES, that they are the 
greatest labor saving and capacity increas- 
ing unit of the ‘‘Packed in Glass’’ plant. 


What will YOUR requirements be this 
season. 


EDWARD ERMOLD CO. 


Largest Manufacturers of Quality Labeling Machines 
HUDSON, GANSEVOORT & THIRTEENTH STS. 
NEW YORK CITY. 


THE CAN 


What Some Users Say: STANDS STILL 


‘We run for weeks and did not lose a can.’’ 

‘*No need for poor cans unless you want them.”’ 

‘‘We have the seamer running fine, have not lost a can in two 
weeks.’’ 

‘*We run hundreds of cases and not a can lost.’’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being filled. 

The operator places the filled can, with the cover in position, on 
the conveyor on the left as shown. Thecan is taken under a header, 
where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built fer one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


A Great Success. Why Not Use Them. | 
Patented and 
The Improved Lock and Lap Side Seam for Open Top Double Patents Pondiag 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED “sTEWARD” DOUBLE SEAMER, Ne. 6 
by us. With Automatic Feed For Round Cans 


We are the sole owners of this patent. 
are warned against infringing this 


L. & J. A. STEWARD, Vt. unitary cae wi 
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Nutritious Foods 


Only in clean, sanitary surroundings can healthful, nutritious foods be 
produced. 


The purity of 


Senitary 
Cleaner and Cleanser 


its freedom from greases, oils, and fats, lye and sal soda, its sweetening and 
freshening properties, in addition to its wonderful cleansing properties, make 
its use almost indispensible to canners of healthful foods. 


The demand for Wyandotte Sanitary Cleaner and Cleanser among canners 
is already great. This genuine need is appreciated by the fact that canners 
who once use Wyandotte Sanitary Cleaner and Cleanser rarely, if ever, return 
to ordinary agents. You will find that Wyandotte Sanitary Cleaner and Cleanser 
enters perfectly into your present methods, if it is your aim to produce healthful, 
nutritious foods, whether those foods are preserved, pickled or canned. 


nuneise a concas Let your supply man ship you a barrel or keg of Wyandotte 
Sanitary Cleaner and Cleanser. It is positively guaranteed to prove all 
that is claimed, consequently you assume no risks whatsoever in 
ordering. Further information gladly given. 


Write us, or order from your supply dealer. 
IN EVERY PACKAGE 


BY — 


A. K. ROBINS & CO., Baltimore, Md. 
BROWN, BOGGS CO., Ltd., Hamilton, Ont. 
BESSIRE & CO., Indianapolis, Ind. 


The J. B. FORD CO. Sole Mnirs. Wyandotte, Mich. 


This Cleaner has been awarded the highest prize wherever exhibited 


It Cleans Clean 


—— 
= \, 
— - 
- = 
— 
— 
— 
== 
== 
— 
— 
— 


40 
THE Canning TRADE 
Canned Food Markets CANNED VEGETABLES PRICES—Continued. 
Prices Given are for Wholesale Lots at Usual T Baltimore Wow York  Chisage 
ping station, and Subject to the Usual ng Cash. Bald 95 95 
more Prices Corrected by Brokers; New York and Chicago by B 724% 75 8o 
Special Correspondents. 28 
SUCCOTASH{-Green Beans No, 2........ 
CANNED VEGETABLES writh Dry Beans 2....... 
White Mammoth No. 2%.......82 75 245 255 Standard 3 Bo 
Peeled, ‘‘ “ 2% 3 §0 “ 0.b.Co.“ 712% 
< reen “ “ ak 
215 210 2 50 2 80 2 
White, | Large 225 230 | TOMATOES 300 360 
White, Medium Stand. ** County) No.10 8 20 3 65 
Tips White, Square es 2 2 ish Stand. 66 se No 3 1 00 1 erie 
“ Round 3° Stand. “ County) No. 8 97% 05 1 05 
Green, Square 2 15 3 Seconds Balte.) No 3 90 
BAKED BEANS}-No. 1, Plain....... soo Stand. County) No. 2 75 
In Sauce 40 41 ss Seconds “ Balle. ) No. 9 70 
97 «IS 97 TOMATO PULP} Standard No.10 220 ...... 2 50 
BEANS{—Refugee Size 4 Whole No. 2 170 1 65 Standard 50 
“ 115 I 20 APPLES—New York No. 
String, Standard Green 45 80 
‘ * re.... 2 00 2 2 35 
bd 
Limas Extra No. 2 0... 218 210 255 | APRICOTS—Cala. Stand. 
tend.“ @OT20 1295. 112 BLACKBERRIES§-Stand. 
Red Kidney, Stand. No. 2................ 65 67% 3 se 
BEETS{-Small, Whole — 120 125 I Preserved “ 120 
 Large 100 | BLUEBERRIES§-Stand. 
CORN{t— New Jersey 
2 Std. Evergreen Balto........ .... 67% 70 
«No. 2 Std. Evergreen f.0b. County. BLUEBERRIES—Maine 
No. 2 Std. Shoepeg f. 0. b. County... 700 CHERRIES§-No. 2 Seconds, Red 75 
«No. 2 Std. Shoepeg f. 0. b. Balto..... 70 72% zo 75 
No. 2 Extra Std. 75 71% 82% “ Red 2 Stand. Water 
No. 2 Extra Fancy Shoepeg............ 85 87% 90 “White 2 72% 
«No. 2 Std. Maine Style Balto........... 67% 70 Ex. Preserved 
No. 2 Std. Maine Stylef.o.b. Co... 65 67% 
No. 3 Ex. Std. Maine 15 Red Sour 
0. 2 Fancy Maine 80 82% ...... coos RRIRS$-Stand. No.2...... as 5° 
“No. 2 Fancy f. o. b. County.......... = 42% 45 
No. 2 Extra Std. 15 630 
70 10 No. L. c. 135 147% I 50 
HOMINY}—Inside E el x n 2 I 50 
MIXED VEGRTA-} No. 2— “6 75 
OKRA AND } No. 2 Standard 2 Seconds 
TOMATOES. t 3 ” 2 Yellow 57% 62% 
PBAS}-No. 2 Karly June 67% 65 Standards, White........ 1 = 
“a 2 Sifted 7 75 7° ” 5 Ex. White eee & I 15 I 
2 Extra Fine Sifted.................. 125 PEACHES}-No. 3 Selected, Yellow....... Igoe 
“Extra Sifted......... 82% 82% 3 Pies Unpeeled....... 60-6 67% 65 
« « Extra Standard... 60 Unpeeled 225 230 2 
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CANNED FRUIT PRICES—Continued. 
Baltimore WewYork 
PINE- Bahama Sliced Extra No. 2 wee I 40 I 50 I 75 
APPLE* » Grated ” 2 we. 140 155 I 75 
” Hawaii Sliced Extra ” 2%..... 1 85 1 75 1 40 
Stand. 2%..... 1 65 I 50 I 30 
od I 25 I 10 
Grated Extra 2 ..... I 30 I I 50 
Shredded Syrup Io .... 525 § 25 5 25 
Crushed Water ’’ 10 ..... 475 475 475 
PLUMSt— Water 85 
Water 85 95 ge 
” 95 95 
Syrup ” 2 wee ESO 8 10 
Black Water’ 5 5 25 
STRAW- Ex. Stan. Syrup No. 2...... I 05 I 05 I 20 
BERRIES§— Preserved a ee I 20 I 25 I 30 
Extra Preserved 2...... 130 #2140 
Standard 7o 712% 72% 
Extra Preserved 1...... 75 82% 82% 
Preserved 75 75 75 
Standard Water °’ ro...... 4 00 4 50 485 
CANNED FISH. 
HERRING ROR*-Stan. No. 2............00 I 50 


LOBSTER*-Fiats, % |b. 


Flats, 1 lb 
OYSTERS§-Stan. 5 oz. No I 
” ” 4 oz, 
” Io oz. 
3 oz, 
Selects 6 ez. 
” ” 12 oz, 
sALMON—Sockeye Tall 
Flat 
* Red Alaska Tall 
Flat 
Cohoe Tall 
” Flat 
Columbia talls, 1-Ib.................. go 
0. 
Chums, Talls do 
2 Medium Red, Talls I 40 
SHRIMP§-Wet or Dry No. 2 00 2 40 
Wet or Dry No. 1........ I 00 I 05 
CANNERS’ METALS 
5 to 10 tons 1 to 4 tons 
PIG LEAD—Omaha or Federal 7 50 
%x% 9x10 8x10 
SOLDER—Drop 28 27 
Wire Coll..........000. 29 28 27 
Wire 29 28 27 
TIN PLATES F. O. B. MILL 
14x20, 107 Ibs. Base Bessemer Steel 4 15-4 40 
14x20, 100 lbs. ‘‘ Bessemer Steel 4 00-4 25 


(¥) J, Meokan & Ce., Brokers 


(*) “ © Taylor & Sens, Grekers 
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American Can Company Can Prices 


April 20th, 1916. 
To THE CANNING TRADE:— 


We withdraw prices named on?January 8rd,£1916, and, effective 
at once, now quote the following prices on Packers Cans (Standard 
Coke Plate), for shipment in bulk carload lots, f. o. b. shipping 
point, and, owing to the condition of the metal markets, these prices 
are made subject to change without notice. 


SANITARY CANS WITH SANITARY GASKETS 


No. 10 50.00 per m 
HOLE AND CAP CANS 
Opening 
No. 2 da 14.25 per m. 
SOLDER HEMMED CAPS, WITH CANS 


Re-Shipping Cases supplied in connection with Cans. 


Prices 
upon application. 


AMERICAN CAN COMPANY. 


Southern Can Co.’s Prices For 1916 


Quotations for the coming season will be supplied on application. 
In addition to our line of Cap Hole Cans, we are prepared to fur- 
nish all Regular and many special sizes of Sanitary Cans Plain or Pro- 
cess Lacquered inside, or Lithographed with Buyer’s Name and Brand. 


Automatic Double Seamers for closing Sanitary Cans supplied on 
a nominal rental basis, or for sale outright. 


We supply Re-shipping Cases of excellent quality from our own 
Box Plant. 


SOUTHERN CAN COMPANY, 


CAN PRICES 
All can companies have withdrawn prices, but will quote 
upon application. 


Baltimore, Md. 


OFFICIAL STANDARD SIZES OF CANS 


Hole and Cap Cans Diameter Height 

Sanitary Cans 
No. 3 5 4% 5 in 
OYSTER CANS Per M 

8 ounce....2 11-16 inch diameter....2% in. high $ 8.50 
4 ounce....2 11-16 inch diameter... .3% 8.75 
6 ounce....3% inch diameter....3 5-16 11.00 
8 ounce... .3% inch diameter....3 15-16 “ 11.25 


2 75 2 90 
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As Brokers View The Market 


Latest information from many sections of the country 
as viewed by the leading Brokers—The canned food 
situation as IT IS—Reports mainly by wire. 


BALTIMORE, MD. 


Baltimore, Md., April 29th, 1916. 

With but a small increase over the buying in the week 
previous, the undertone to the market for future tomatoes was 
firmer this week because of a strong reaction in the price of 
spot tomatoes, coupled with a general advance in the quota- 
tions for empty cans announced by the can manufacturers last 
week. It is thought that the prices of cans will be raised 
again in June. It has become the fashion, it seems, to advance 
prices with or without provocation. The canners have not, as 
yet, advanced their prices for future tomatoes, but they are not 
seeking any large orders at today’s quotations. Conservative 
buying is recommended as a safe proposition. 

Spot tomatoes show indications of improvement, and it 
certainly looks like there is a strong market ahead. There has 
already been a large increase in the buying orders, both in 
point of size and number, and they have come from nearly 
every State in the country east of the Rocky Mountains. Those 
official statistics of the stocks on hand, published on the 14th at 
the Tomato Canners’ Convention, Wilmington, Del., which were 
mentioned in our previous market letters, are attracting un- 
usual attention and discussion, and the concensus of opinion is 
that there is more than a grain of truth in them. If their 
figures are correct, or even half true, we will all be climbing 
after tomatoes before the next canning season. Keep your 


stock of them in a comfortable position for ion requirements 
during the next three months. 


The canning season for the new spring crop of spinach 
will open about May 10th, and deliveries can be made prompt- 
ly thereafter. The popularity of the high-class Baltimore spin- 
ach is shown by the continued liberal buying of it. Spot sweet 
potatoes were active again this week, with lighter supplies to 
draw from, and the next canning season for them is six months 
off. Spot corn is fairly active and firmer as to prices, but fu- 
ture corn was neglected during the week. For the other lines 
of spot vegetables there are only the usual small daily orders 
coming in, and no interesting developments as to prices. For 
future delivery there was nothing doing this week in the gen- 
eral line of vegetables. 


Next to nothing done in any line of canned fruits this 
week. Even the small orders for the spot goods were fewer, 


THE Canning TRADE 


and there is no buying of any lines of fruits for future delivery. 
There is no news of more than ordinary interest about the 
coming crops. 


The canning season for herring roe is nearly over, with 
one of the smallest packs in several years. Cove oysters are 
firm, and the prices show inclination to advance. 


THOS. J. MEEHAN & CO. 


ao. HARFORD COUNTY, MD. 


Aberdeen, Md., April 27, 1916. 

Tomatoes.—The increased demand for spot tomatoes dur- 
ing the past two weeks has made a decided change in the situa- 
tion, and as we go to press the market closes strong at $1.00 
for 3s, 80c for 2s and $3.25 for 10s, standard quality, and as 
is always the case on an advancing market, offerings are ex- 
ceedingly light. This reaction was not unexpected, consider- 
ing the light stocks everywhere, and we would not be surprised 
to see much higher prices on spot tomatoes before next pack- 
ing season. 


The situation on future tomatoes is unchanged, although 
the packers are disposed to go slow, owing to the unsettled 
conditions prevailing in the can market and the uncertainty 
about labels. Both items have been recently advanced, and are 
subject to further advances. The label printers seem to be 
much concerned about the orders they have booked for next 
season. There is a great scarcity of paper, and it may result 
seriously as we get further along. The present market on fu- 
ture tomatoes is 80@82%c on 3s, 60@62%c on 2s and 
$2.45 @2.50 on 10s. 

Corn.—The market on whole-grain corn is getting pretty 
well cleaned up, and there is a better demand for Maine style 


corn. Cc. W. BAKER & SONS. 


WAUKESHA, WIS. 


Waukesha, Wis., April 28th, 1916. 
The canners report surplus peas nearly all sold out, and 
the records show fewer peas than a year ago. The acreage in 
Wisconsin has been cut considerably, and with the spot stocks 
entirely cleaned up, conditions are already showing betterment. 
Future peas are booking very readily and also at advanced 
prices over the opening list. 


CRARY BROKERAGE COMPANY. 


SAN FRANCISCO, CAL. 


San Francisco, Cal., April 28th, 1916. 

Cherries are ripening and the shipping demand for them 
is very heavy. The crop is light, as is also the apricot crop, 
but other varieties of fruits promise well. 

The asparagus pack is below last year’s and rain is badly 
needed for the crop. There is a big demand for asparagus, 
and the Association is offering nothing except No. 2% and No. 
1 square large green. 

Tomatoes are firmer, the spot stocks being very light. 


*FRISCO. 


CANNED GOODS EXCHANGE 
Year 1916-1917 


President, Cuas. G. SuMMERS, JR. 
Vice-President, BENJAMIN HAMBURGER 
Treasurer, LEANDER LANGRALL Secretary, Wu. F. Assavu 
COMMITTEES: 
Executive: Epw. A. Kerr F. A. Torscu ALBERT T. MyER 
Arbitration: H. P. StraspaucH Wm. Grecut C. J. ScHENKEL 
H. A. WAIDNER J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON Hampton STEELE 
C. F. E. F. Tomas Frank A. Curry 
Legislation: £E.C. Ware W. E. Rosinson 
Jno. 8. Grass, Jr. Gro. N. NumMsEN 
Claims: FRED W. WAGNER Wo. SILVER Jas. B. Piatt 
A. J. HUBBARD Jno. W. ScHALL 
Hospitality: WM. F.Assau H.W. Kress OD. Hays STEVENSON 
Brokers: Hampton STEELE Jno. R. Barnes Epw. A. Kerr 
Militia: W.G.Davucuerty Txos.L. NortH Leroy LANGRALL 
Counsel: G. H. H. Emory Chemist: Cuas. GLASER 


ESTABLISHED 18% 
W. L. HINCHMAN, PH. G. 
CONSULTING CHEMIST 


EXPERT IN CANNING AND PRESERVING 
AND FOOD MANUFACTURING 


HADDONFIELD, N. J. 


~The United States 
Prin ing and 


CINCINNATI. BROOKLYN, BALTIMORE, 


Advertisin Baoklets 
Novel (Cutout 
counter & WindowDisplays. 


: 
$ 
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GET READY The Cole 
Plain -View 


LETTER HEADS 


ENVELOPES P | a n t e r 

BILL HEADS 

FARMERS’ RECEIPTS 
Etc., Etc. 


VIEW 


Let me prepare these in Attractive Style 
and at Low Prices 


NOW 


A. F. JUDGE 


729 FIFTEENTH STREET 
WASHINGTON, D. C. 


Note how each seed 
Passes up in plain 
§) sight and drops into 
the spout at top of 
the plate—not bruised and 


SMALL WORK ONLY C orn an d 
ATTRACTIVE—DIFFERENT oth er S ee d 


Has NoBrush or Cut-off—Can’t 


Injure Most Delicate Seed 
STICKNEY BEAN and PEA FILLER 
The seeds are carried up and dropped into the spout 


R 

at the top by little cups in the edge of the sloping 
seed plate. All dune right before your eyes. Any 
seed carried part way up in front of the cups soon 
slide back of their own weight. Natures great 
force— gravity, does the work. There is no brush 
or metal cut-off, the tenderest seed cannot be 
injured. 


Price - $125.00 


Capacity Daily 
10,000 to 15,000 
as per size of 
Bean, Can and 
Stud Hole 


Equipped with Sword Runner or 
Plow Opener With or Without 
Guano Attachment 


The Cole Plain-View Planter drops every known kind of Peas 
and Beans, any distance, any number. Also Canteloupe, 
Cucumber, Watermellon, Sorghum, Kaffir Corn, Etc. Excels 
all other planters in saving labor and in variety and perfection 
of its work. 
Look for the name Cole on Planters and Guano Sowers—its a 
guarantee of value and service.§ Accept no substitutes or imita- 
tions. 
Place Your Order Early. Every farmer wants the Plain-View 
when he knows the facts, and it will be years before we catch 
up with the demand. 

. Write for Free Catalogue and name of merchant who guarantees 
Cole implements. 


THE COLE MFG. CO. 
Box 175 CHARLOTTE, N. C. 


Syrup Attachment 
Extra - 


These Machines 
are in successful 


sea other UAMS 
goods that can flow 


by gravity and 
shaken into the can 


HENRY R. STICKNEY 
PORTLAND, ME. 


NEW ENGLAND AGENT FOR 
SPRAGUE CANNING MACHINERY CO. 


/ ie q \ 
7 allkindsofg— 
Beans, Peas, 
jottom 
| 


World 


Your requirements are 


Accurate and Uniform Labeling 


Labeler, 


mproved 


ECONOMIC MACHINERY CoO., Worcester, Mass. 


and to give you practical and satisfactory results they must 
be furnished by a labeler that is of durable construction, 
that can be easily cared for and that will stand up and 
operate under the strain of your short swift bottling season. 
This year you can count on all these points from 


World Labeler, Improved 


because our designers have made a special study of your 
work and developed a catsup wiper mechanicism operating 
on a positive mechanical principal. This properly designed 
wiper together with our reputation for building machines 
that stand the pace, make it possible for you to be sure in 
advance of an entire absence of trouble for the canning 
season so far as labeling is concerned. 


Let us Talk this over by Mail Now Then Both of Us will be ready when the Rush Comes. 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
#26 -228-230 WEST KINZIE STREET 


CHICAGO 
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THE RUST PROOF CAN 


WRITE us for a SAMPLE and we will mail you a QUERED RUST PROOF CAN. 
HANDSOME LACQUERED RUST PROOF CAN. The MACHINE ILLUSTRATED below is the one t hat 
RUST PROOF because it will resist all of the ordinary effects this COMBINATION. The POPULAR MACHINE 
conditions that CAUSE RUST IN CANNED FOODS. that MAKES LACQUERING EASY. The MACHINE that 
HANDSOME because it is of a BRILLIANT GOLDEN is used by many of the most prominent canners in the U. 8. 
COLORand immediately ATTRACTS the eyeof aCUSTOMER. The BENEFITS of this process are worth ten times its 
THIS is the COMBINATION that the trade APPROVES TRIFLING COST. Write us to-day for the SAMPLE CAN 
and is what the trade WANTS. A BRILLIANT LAC- and full particulars of the machine. 


The Hughlett Can Lacquering Machine in Operation 


SHOWING HOW THE WORK IS DONE 


SEELY BROS. Sole Manufacturers Blaine, Wash., U.S.A. 


i” IT TAKES THE BIG PEAS OUT FIRST 


Patented 


The above is an illustration of our New Nested Pea Grader, which has large capacity; occupies small floor space; does 
perfect grading—and in a short time will save its cost in the increased yield of the small size peas, which ordinarily are mixed 
in with the larger sizes when graded on any other type of machine. 


THE SINCLAIR-SCOTT CoO. 
Wells & Patapsco Sts. = = ss Baltimore, Md. 


- 
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WHERE TO BUY 


MACHINERY and SUPPLIES © 


Air Pumps. 
American Compressor & Pump Co 
itimore. 


Max Ams Machine Co., Bridgeport, Conn. 
J. 8. Hull Mfg. Co., Baltimore. 
Apple & Bean Fillers 
Huntley Mfg. Co., Silver Creek, N. Y 
Invincible Grain Cleaner Co., 
Silver Creek, N. ¥ 
Berry and Fruit Washers 

Jos. F. Haller Co., Sheridanville, Pa. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Beeks on Canning, Preserving, Etc. 

“A Complete Course in Canning,” $5.00 Post- 
paid. Address The Canning Balti- 
more, Md. 

How to Buy and Sell Canned Foods, $2.00. 

Address The Canning Trade, Baltimore, Md. 


Bettle Capping, Corking, Filling Machines. 
Max Ams Machine Co.; Bridgeport, Conn. 
Edw. Ermold Co., New York. 


Bottle Labeling Machines. 
Economic Machinery Co., Worcester, Mass. 
Edw. Ermold Co., New York City. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 
H Dz. Dreyer & Co., Baltimore, Md. 
East Brooklyn Box Co., Baltimore, Md. 


Boxing Machines. 
Fred H. Knapp Co., Westminster, Md. 


Brekers. 
Crary Brokerage Co., Waukesha, Wis. 
Henry M. Day, New York. 
Harry C. Gilbert Co., Indianapolis, Ind. 
Lee & Henderson, Chicago. 


Canned Foods of All Kinds. 
Libby MeNeill & Libby, Chicago. 


Cans and Solder Hemmed Caps. 


American Can Co., New York, Baltimore, 
Chicago, San Francisco. 


Atlantic Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 

Boyle Can Co., Baltimore, Md. 

Crstinentel Can Co., Syracuse, Chicago, Bal- 


Sa Can Co., Wheeling, W. Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 

Can Making Machinery—Sanitary and Regular 

(Crimpers, Testers, Seamers, etc.) 

Ayars Machine Co., Salem, N. J. 
E. J. Lewis, Middleport, N. Y. 
BE. W. Bliss Co., Brooklyn, N. Y. 
E. J. Judge, San Francisco. 


Max Ams Machine Co., eiaapert, Conn. 
John R. Mitchell Co., Baltimo 

Slaysman & Co., Bal timore. 

Stevenson & Co., Baltimore. 

L. A. Steward, Rutland, Vt. 

Torris, Wold & Co., Chicago, il. 


Can Washing Machine. 
Morral Bros., Morral, Ohio. 
Sprague Canning Machinery Co.. Chicago. 


Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Handy Capper Mfg Co., Baltimore. 
Max Ams Machine Co. Bridgeport, am. 
A. K. a s & Co., Baltimore, 
L. & J. A. Steward, Rutland, Vt. 
Sprague Co.. Chicago. 


Capping Steels. 
Max Ams aching &.” Bridge Conn. 


K. Robins Baltim 
Sinclair Scott Co., Baltimore, Md. 
& Co., Baltimore. 
m & Co., Baltimere. 
HE. Btickney, ‘Portiand, 
Geo. W. row, Baltimore. 
Oateup Machines. 
Sinclair Scott Co., Baltimore, Mé. 


Consulting 
W. L. Hinchman, Haddonfield, N. J. 


Continuous Cookers 


Huntley Mfg. Co., Silver Creek, N. Y. 

S. O; Randall’s Son, Baltimore. 

Vance & Baker Mfg. Co., Muscatine, Ga. 
Corn Cookers, Fillers and Mixers. 

Ayars Machine Co., <cw N. J. 

Morral Bros., Morral, O 

A. K. Robins & Co., Baltimore, Md. 

Sprague Canning Machinery Co. Chicago 
Corn Huskers, Butters and a. 

Huntley Mfg. Co., Silver Creek, N 

Grain Cleaner Co. Silver Creex, 


Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo, N. Y. 


Copper Coils, Kettles, Etc. 
ey Copper & Brass Works, Hamil- 
n, O. 


Cranes and Carrying Machines. 

A. K. Robins & Co., Baitimo Md. 
Sinclair Scott Co., Bal timore, Md. 
Geo. W. Zastrow, ‘Baltimore. 

Crates (Iron 

Morral Bros., Morral, O. 
E. Renneburg & ~~ 
Geo. W. Zastrow, Baltimore. 

Directory of Canners. 

National Canners Assn., Washington, D. C. 

Electric Machinery. 

General Electric Co., Schenectady, N. Y. 

Engines, Boilers, Fittings, etc. 

B. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 

Exhaust Bexes (Steam, Continueus). 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 

Souder Mfg. & Supply Co., Bridgeton, N. J. 

Fertilizers 
National Fertilizer Association, Baltimore. 


Filling Machines—All Kinds. 

Ayars Machine Co., Salem, N. J. 

Jos. Haller Co., Sheridanville, Pa. 

Huntley a. Co., Silver Creek, Y 


K. s & Co., Baltimore, Nia. 
Sinclair Scott Co., Baltimore, Md. 


Souder Mfg. & Supply Co., Bridgeton, N. J. 


Sprague Canning Machinery Co.. Chicage. 
enry R. Stickney, Portland, Me. 


Gears, Silent 
General Electric Co., Schenectady, N. Y. 
Hydrometers, Retording Thermometers, etc. 
Hohman & Maurer Mfg. Co., Rochester, N. Y. 


Insurance. 


Kerosene Oil Systems. 
J. 8. Hull Mtg. Co., Baltimore. 
Kettles, Process and Jacketed. 
Hamilton Copper & Brass Works, Hamil- 


ton, Ohio. 
& Sons Co., Baltimore. 


Edw. Rennebu: 
A. K. Robins Co., Baltimore, Md. 


Sprague Canning Machinery Co.. Chicago. 
Sinclair Scott Co., Baltimore, Md. 
Geo. W. Zastrow, Baltimore. 
Labels. 
Calvert Litho. Co., Detroit, Mich. 
R..J- Kittredge & Co., Chicago. 
Stecher Litho. Co., Rochester, N. Y. 


U. 8. Prtg. & Litho Co., Cincinnati 
Labelling Machines. 

Economic Machinery Co., Worcester, Mass. 

Edw. Ermold Co., New York City. 


Morral Bros., 


Lacquer. 


John G. Mailers’ Baltimore. 
Seely Bros., Blaine, Wash. 


Lacquering Machines 
Seely Bros., Blaine, Wash. 


Meters -Fiow, Steam, Air and Gas 
General Electric Co., Schenectady, N. Y. 
Nailing Machine, 
E. J. Judge, San Francisco, Cal. 
Oyster Machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore, Md. 


Co., Ma 


Patent Attorneys. 
Edw. 8S. Duvall, Jr., Washington, D. C. 
Pea Cleaners 
Huntley Co., Silver Creek, N. 
Invincible rain Cleaner Co., 
Silver Creek, N. Y 
E. J. Judge, Sin Francisco, Cal. 
Pea Separators or Graders. 
Huntley Mfg. Co., Silver Creek, N. Y 
wae Renneburg & 8 Sons Co. Baltimore 
K Baltimore 
Scott Co., Baltimore, M 
Tables—Tomat 
ars Machine Co., Salem, N. J. 
Houties Mfg. Co., Silver ‘Creek, n. 


E. J. Jud Fran 

. J. Le Middleport N. Y. 
The Joh more. 
inclair tt , Baltimore. 


& Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


Planter—Corn, Beans, etc. 
Cole Mfg. Co., Charlotte, N.C. 


Printing, Stationery. 
A. F. Judge, Washington, D. C. 
Machines. 


Pulp 

Sinclair Scott Co., Baltimore. 
Pump—refuse skins, etc. 

A. KE. Robins & Co., Baltimore, Md. 
Regulators, Time Controllers, etc. 

Hohman & Maurer Mfg. Co., Rochester, N. Y. 
Galt. 

Colonial + Cow Akron, Ohio. 

Worcester Salt Ce., New Yerk City. 
Sanitary Cans, 

American Can“ Co., York, Baltimore, 


Chi , San 
Boyle ‘an Co., Baltimore. 
W. W. Boyer & Co., Baltimore. 


Continental Can Go., Syracuse, Chicago, Bal- 


timore. 
Can Co, Wheeling, W. Va. 
Sanitary Can Co., ~~ Mn. k Ci 


tanapolis, Bridgetea. 
Can Co, on 
& J. A. Steward, Hutlend, vt. 


Sanitary Can Making 

See ‘“‘Can Making Machinery”’. 
Seeds. 


Landre 

Sieves and Screens. 

Huntley Mfg. Co., Silver 

Sinclair Scott Co., Baltimore. 
Scalders, Tomate, etc, 

Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., Silver Creek, 


Morral Bros., Mor ral, 
rw. Rennebu & Sons Co., Baltimore. 
Robins timore, Md. 
Canning Machinery Co. Chicago 
Soil Improvement 
Soil Improvement Committee, Baltimore. 
Solder Machines. 
Torris, Wold Co., Chicago. 
String Bean Machinery. 
Huntley Mfg. Co., Silver Creek, N. Y 


Tavineible Grain Cleaner Co., Silver Creek, we. 
J. Lewis, Middleport, N. Y 


Syrupers (Automatic) 

BE. J. San Francisco. 

Peerless Husker Co., Buffalo, N. Y. 
Thermometers 
Hohmann & Maurer Mfg. Co. Rochester, N. Y. 
Tin Plate 

American Sheet & Tin Plate Co., Pittsburg, Pa. 
Washers—Fruits and Vegetables 

Jos. F. Haller Co., Sheridanville, Pa. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Turbines — Steam 

General Electric Company, Schenectady, N. Y. 
Wipers, Can. 


Meshine Co., Solem, N. J. 


| | 
| 
| 


— 


y= 


THE Canning TRADE 


Did you ever figure how 
many dollars it has cost 
you; how much worry you 
have suifered through 
fear of uncertain quality 
in the cans, because you 
were not sure about the 
proper time of process, or 
of the exact proportions 
to use in the syrup or 
sauce, of sugar or salt? 
Hesitation in such things 
counts more heavily than 
you know. 


With A Complete Course in Canning on hand you do 
not have to ever hesitate—just look it up and be sure. It’s 
the best insurance ever bought by canner, condiment maker, 
preserver or pickler. It covers the whole subject and is 
reliable. And it costs but $5.00. 


It Is The Book You Need 


Up-to-Date-Authoritative 


PREPAREDNESS: mena FORMULAE 


ORDER AT ONCE. Ihe Canning Trade For Everything 
KEEP ON HAND. BALTIMORE, MD. in Tin or Glass 


WP 
| 
| 
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CHICAGO CANONSBURG BALTIMORE NEW YORK SYRACUSE 


CAN Inc. 


TO THE CANNING TRADE: 


We have five of the largest and best equipped 
Can Factories in America, making all types of cans 
for canning house purposes; including hole-and-cap 
cans, with solder hemmed caps, and open-top (or 
sanitary) cans, which we sell in conjunction with 
our famous Continental Closing Machines. 


Our Cans and Closing Machines are without 
exception the best in the country; our shipping 
facilities are unexcelled, and the personal attention 
we give to each and every order, makes our service 
to our customers unique in its efficiency. 


The factory nearest you will give you any 
information you require—write us. 


CONTINENTAL CAN COMPANY, Inc. 


Thos. G. Cranwell, President. 


4 
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THIS OF 


THE CANNED FOOD AUTHORITY OF THE WORLD 


BALTIMORE, MONDAY, MAY 8, 1916 


Hh 


THE SANITARY CAN 


WITH 


THE SANITARY GASKET 


While cost of the container is less than cost 
of the contents yet it is the important and 
necessary factor in food distribution. It should 


therefore have equal consideration with the | 7 
contents. 


7 The superiority of The Sanitary Can with 

{ The Sanitary Gasket is such as to warrant the 
serious considertion of every packer who aims 
to have his finished product well balanced from 
a quality standpoint. 


American Can Company 


Chicago Baltimore, Md. 
Rochester, N. Y. NEW YORK San Francisco, Calif. 
Portland, Ore. Hamilton, Ont. 


THE JOURNAL OF QUALITY—NOT QUANTITY 


KS > > $ = &S 
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THE Canning TRADE 


Pineapple Sizer. 


CAPACITY FROM 8,000 TO 10,000 PER DAY OF 10 HOURS. 


Speed of Machine, 400 to 500 revolutions per minute. 


The cut represents a machine for the sizing of Pineapples. Any 
size up to 854 inches diameter may be cut by changing the sizing tube 
or cutter, which is made of brass and held in recess of spindle by two 
screws. The hollow spindle is also lined with brass to prevent the 
fruit coming in contact with the iron as it passes through the spindle. 
The Pineapple, a‘ter being cored, is placed on the centering plug on 
cross head and fed through the tube by hand holt on cross heads, the 
rods on the sides act as guides. 1 


THE JOHN R. MITCHELL C0. 


Canning and Canmaking Machinery. 


Foot of Washington St., BALTIMORE, MD., U. S. A. 


LEWIS STRING BEAN CUTTER—tmprovea 


TET 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 
Iron drum, heavier frame, all gear drive amd shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing 
sticks, stenes, nails er any foreign substance to pass under the knives 
witheut breaking any of the parts. 
Beaus are scattered inte vibrating hopper, fed autematically into 
kets of drum, carried te the knives, cut and dumped ente the vibrat- 
ng screen, takiug out the short pieces that may come from cutting close 
to the end ef bean. Capacity about 20,00e two pound cans in ten hours. 
This machine is also used for eutting rhubarb. okra and celery. 


Built by BE. J. LE WIS, Middleport, N. Y. 
Manufactured under patents May 14,1901. Machines using this principal are infringing 
BEWARE. 

Alse Manufacture Small Pewer Cas Tester and Pineapple Peeling Machines 


WHEELING CAN 


Excel in 


STRENGTH 


and 


CLEANLINESS 


JOHNSON-MORSE CAN CO. 


WHEELING, W. VA. 


ive, 
~ ERE 


{t is a FACT that the Label which you use ; 
is so important a FACTOR that you need the very best. 
Our immense FACTORY is equipped to give you 
not only the best Label ' 
but the best CAPITAL STOCK $1,000.000 


THE HOUSE OF STECHER 46% YEAR 


Main Office and Factory: 
ROCHESTER, N. Y. 


és TABLISHED /87!. 


Otecher Lrtho phic Oo, 


Rochester, N.Y 


SEE OTHER SIDE 
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THE Canning TRADE 


@There is a certain, very comforting feel- 
ing of pride and satisfaction in the use of 
STECHER QUALITY ADVERTISING LABELS 


on canned foods. 


The “PUNCH OF PERSONALITY” expressed in the design—the 
great advertising value—the unsurpassed quality appearance—the 
knowledge that Stecher Labels are a profitable investment-not an 


expense, or an advertising risk,—appeal to the canner who is looking 
ahead to a bigger business at better prices. 


@Write for samples today. They will open your eyes 
to a label service that is backed by forty-six years ex- 
perience in the designing and manufacture of labels 
that are sales producing. 


@Profit by the experience of the largest 
canners in the country who have this 
service. 


STECHER LITHOGRAPHIC CO. 


Main Office and Piant Rochester, New York 
Lhe Hlouse of Stecher———46th year 


BRANCH OFFICES 


Chicago New York Baltimore 
Boston Portland, Ore. New Orleans 
Omaha | Minneapolis Los Angeles 


To win out you must have a label that is as good as your goods. 
The House of Stecher can do this. 
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AYARS UNIVERSAL EXHAUSTER 
WITH TOP REMOVED 


FRUIT 
AND 
TOMATO 
WASHER 


AYARS ELECTRIC 
PROCESS CLOCK 


Ayars Machine Company, new 


BROWN, BOGGS CO., Lrp., Hamiuron, Ont., Sold Agents for Canada. 
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THE Canning TRADE 


GEO. W. ZASTROW 
MECHANICAL ENGINEER 
1404 to 1410 Thames St. BALTIMORE, MD. 


SSAIONd WAALS GAAOUdWI 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, dry 
steam, or open bath process. 


The New Perfection Automatic Agitating Cooker 


The crowning effort of modern engineering. 

The price within the reach of every packer. 

Chainless and only one moving part on the inside. 

Four feet(4) in diameter, ten feet (10) long. 

No square corners to clog full of sediment and rust out. 

Every inch of the interior automatically washed in less than 
three minutes. Purely a sanitary machine. 

Made of heavy steel the same as your closed retorts. 

Comes to you ready to put the belt on. 

A seperate pocket for each can, therefore no jamed or bent 
cans. 

No delays in the midst of the busy season caused by broken 
chains etc. 


Send for circular 


VANCE & BAKER MFG. CO. 


47 years at Muscatine, lowa. 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
increased service. 


Edw. Renneburg & Sons Co., 
Machine and Boiler Works, 


WORKS: 


ATLANTIC WHARF 


Boston @ Lakewood Ave. 


OFFICE: 


Baltimore, Md. 


2639 BOSTON ST. | 


ATLANTIC CAN CO. 
CANS 


OF 


HIGHEST 
QUALITY 


BALTIMORE 
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NIORRAL” 


The World's 
Fastest uskers 


With either our ‘‘Single’’ at 90, or the ‘‘Double’’ at 180 
ears a minute you get unmatchable Husker quality and 
efficiency. ‘‘Morrals’’ remove every doubt from butting, 
husking and silking—they give you 100% perfect, automatic 
service. 


Each ear of corn “© 


~ 


brings you greater profit 


Turning back to the owner a greater earning on the amount invested than any 
other piece of machinery ever put in a corn shed, ‘‘Morral’’ Huskers command the j 
attention of all who are looking for profits in their corn pack. Simpler operation, f 
‘better corn butting, husking ane silking work and one-third more of it than is other- 
wise possible with any machine manufactured—performance we positively guarantee— 
a claim we stand back of, allowing ten days to demonstrate our assertions are 
realities. Canners who have used other Huskers tell us, and will tell you, ‘‘Morrals’” 
are the speediest, safest and most economical machines—the ove machine that actually 
butts without waste, the om/y one. Get our literature, see testimonials from prominent 
corn packers. Do it today. 


ORRAL BROS., Morral, 0. HUNTLEY MFG. CO., Silver Creek, N. Y. 


DER* 


CONTINUOQUS=AGITATION 


“WON 


‘COOKER 


— 


ma Cooks at Low Temperatu 


We give you what authorities are advocating— 
low temperature cooks, but we do not ask you to 
lengthen cook time (expense) rather we cut your 
present time about five to one, read it again, five 
to one, in other words instead of, say, ten thousand 
cans our “Wonder” way would mean fifty thous- 
and—each of the five-times-as-many ““Wonder’’ cooks 
having a color, firmness and flavor no other Cooker 
will give. 


— 


“Wonder” Nature Taste 


The tang of the tomato, the wholesome flavor that was in the tomato when it went into ° 
the can was there when it came out—which marks an epoch in cannery cooking. The same 
surprising thing with peaches, berries and other fruits; favor, the thing that pleases the 
palate—conserved at last—‘‘Wonders’’ did it, two hundred of them putting canners packs to 
a new standard in 1915. ‘‘ ‘Wonder’ Nature Taste’ is established, already a demand for it 
exists— and it will grow. With a method of continuously agitating each can’s contents gently 
and uniformly ‘‘Wonders’ give quicker cooks than-any other machine or device—‘*‘Wonders’’ 
Jinish cooking before the flavor is impaired. Wonderful is the performance of every ‘“‘Wonder’’ 
as letters from packers from the Atlantic to the Pacific show. Read them and be surprised 
as the canners who wrote them were. ‘‘ ‘Wonder’ Nature Taste’ will prove the biggest sales 
force in canned goods this year and many to come. , ; 


BAKER-SHIPPEE MFG. CO., Los Angeles, Calif. HUNTLEY MFG. CO., Silver Creek, N. Y. 
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“Quality” in beans 
means dollars in your jeans 


“Quality Beans’’—you get them if you use ‘‘Monitors’’. To grade, 
wash, blanch, cut and fill with ‘‘Monitors’’ is to insure, not only quality 
A few hours use output, but maximum capacity and profits. Our experience has been 
of **Monitors”’ taken satisfying critical buyers—we had what they wanted which means— 
what you need. Move up along side of our ‘‘Monitor’’ Bean Story, hear 
proves it it all out—you’ll be glad you did it, so will we. Drop us a line today— 

$ it’s time you were moving for 1916 beans—do it now. 


BEAN GRADERS 
BEAN WASHERS 
BEAN BLANCHERS 
BEAN CUTTERS 
BEAN FILLERS 


Peas that Please 
—it Y us-—— are canned with ease 


got Quite the simplest machines in the pea line, ‘‘Monitor’’ users are 
never disappointed as to the results obtained. ‘‘Monitors’’ simply and 
regularly perform work competing machines fail in. ‘‘Monitor’’ owners 


ne —— ie come to rely on their machines. They know their efficiency—their 
Pea Washers dependability. Every hour of every day it’s the same—perfect perform- 


Pea Blanchers 


ance—peas turned out that will command good prices, and produced 
ee ae with the low operating expense that characterizes the work of our full 
Pea Picking Tables line of ‘‘Monitor’’ Pea Machines. 


Cc. J. Groat, Pacific Coast Agent, 
601 Concord Bidg., Portland, Ore. 


HUNTLEY MFG. CO., Silver Creek, N. Y. 
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